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Abstrac

Sport and physical educatin ks an integral pant of edusstion ang a
mesns to achiese physical and mental health, 1t should not be
mmmﬂmmmmu:mmMimm
mrrnrrmllmmm!lnwlrmﬂuldildmﬂm
adplesconts. fn contrast, # should be consigersd an impmriant
camponent of lile activies. Concepts smch as finess, heallh,
pummmmmmmmm healh e closaly
relatnd 10 sportand

Priysical mﬂm.nnmﬁwmdemm“mnt:mﬂlm
nations of the world always have paid atiention 1 1he iMACeaNCe
and rale of sport and used it fof tievelopment of yauth and prepasing
them to degl with WIMMWETM\"M
mprmmmummmlﬂmﬂhmw of the papulation.
incia i ane of the youngest nations In the World, with about B5%
mﬂapupuummmmr:i&mﬂrm.m:wmhhwap
group of 15-29 years comprise 27 5% ol the paputation

Heywords: Deveiopmen!, Spod, Health, Aurdl Arsds, PRySICH
Epucation, Kheln India

Miinistry of Fingnce wda their 0.0 No3ZPS0FSR015 dated 28th
October. 2615, had acvisad this Depanmant 1o sultably restructurs
e Centrally Sponsored Schesms into a Central Sectar Scheme. on
raceipt of Mis agvice irom the Ministry of Financs, wide ranging
Consuitations were haid wilh State Governments throughaut India
by dividirsg the states into s 268, 1.8., Mopnam, Central, Eastern,
and Morth Easiemn, Southern and Westen zones. After thess
CONSUMENoNS, consensus emerged thal Ihe above Ihiad schames
showid be merged into one scheme —“Kholo ndia" - National
Frogramme for Developmenl ol Spons, which S0 Craws
Inspiration in respect of Siganization af competitions from Khel
Manakiimbs, atich g orpasized annilly by Govermment of Gujarat.
The prograrmmea tkes care to develop spens Imfrastructure iy bty
yural and arban arexs and provides for not only dentificatian of
talent but gueding and nurturing of the talent froagh assistance b
A1 Trainng Centers and Academies and State Govemment training
centars/academyes and setting up of new atademies baih in pubiic
and PFP Mode.

With & view 10 achieving thit taan ohjectives of mass particicauon
and pramotion of exoshence in sports, the Cabinet at 5 mesting
held o 2010072017 appreved the revamp of “Khela India- Katicna!
Programms for Development of Sports.” » The ravamped Kheio
india programme aims at strengtening tha entire sporis ecagystam
to promote the abave mentiened twén naticnal phjectives of spons
development, which includes playfisid develapment. community
coaching  development; promotion  af community  sports;
astablishment of & strong sporte compelstion strugturd ar Dam
school and university hevel as also for rural © indigenous spans,
sports for persens with disabity and women spons, filling up af
gritical gaps In sports infrastructure, Including creation of hubs of
sparts excellance in SHlECt universities: talent identification and
development: support 1o 8p0rts academies. implementadion of 3
national physical titness drwe for school childnen; and spons for
peace and developmeni The scheme provides for a Progect
Appraisal Commitiee (PAG). which shall appraise all proposals
received under the scheme ond place them balore 3 Oepartmental
Project Approval Committss (DAPC) far approval. The approved
profects will be subject to strict monitaring. including third party
manitarng, for which State level monitors shall be engaged. The
antire programme shall be stearsd by a Ganeral Council {GC)
chaired by the Minister in charge. Which will lunction as the highest
policy making body for the purposa ol implementation of the
schama Tha General Cowncil will be sispported by a National Levs
Exacutive Committes (NLEC) headed by Union Sacretary of Sports
Tha scheme shall have a Corpus Fund for the parpose of technical
suppern and capactty bullding, which witl be wiilized for engagement
o professionale and nafongl 1 Intermational congultant, carrying oul
national campaigne, pablicity and swansness acthilies Bt Tha
schame fgs adequate flexibility, incleding need-based re-
dpproprigtion of allocabions across compoments. The budget
adacatian for the schoma Ig Re, 1,756 crode for tha period 2017-18
ke 2019-20 and It is interasting bo nate that in tha 2022-23 Union
Budpet, the Centre's shocation for spons, parkicularty for the Khelo
Indéa scheme, was 674 crove, up 48.09 per cent from tha budgat
estimase of 2021-X2. The scheme provides for complets
franspanency and siso provides tor convergence with Corporate
Social Responsinllity (TSR} actwities and Public Private Parnarship
(PPF) activities, The sslection of projects undes the scheme would
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be done based on robust sssclian critaria, including chatiengs

method, The sntire schiome as
oo arrthis dats uuamm,ﬁw by the Cabingt i haraby

Implamantation wilh krirediate
Yislon: T intuse sports culture and achi
sl achieve sparfing nxcellencs In
Dhjective of Bchame
&) Mass participation of youth in annual
thnough a structured competition: Sl b

) idertification of talent

€} Guidance and nufluring of the talent through exsting sporls

academies and new sat up sither by the central Gavernment or State
Government ar in FPP mode.

E}tﬂmnhl'l of Spans Infrastructure at Tehsd, Distict, State levels,

Companants of the Scheme: The Khalo India Scheme would include
the foliowing companentsiob|ectives:

Dparalionalization ol the Scheme.

5 | Two well-npwn sporispersons (ene | Mambar

man and one woeman) to be nominated

by the Chalrperson

§ | Deputy Secretary /Dinecter (Youlh

Affairg & Sporis) in charge of (he

wcheme

(C] Stale Laval Exccutis Commities (SLECK

1 | Chief Secratary

3 | Secretary of Youth Affairs & Sports in e
Slale

3 | Chairman/Director GareraiManaging

Director of State 3ports Authority

3 | Regional Conrdinatar, SAl

§ | State Technical Consultent, (n charge

§ | Aepresentaties fram two State Sporic

Faderations

Mamber
Eecretary

|

n

7 | Two -sporispérsons (one man and one
woman | o be nominated by he
Chairperson

B | Direcior (Youth Affalrs & Sports) and Stete
Mission Directonshe

HLALH

(5] District Level Execulive Gommittee (DLEC):
1 [ Disirict | Magistaie’  Gollectar/Deputy

Cammissionar
2 | Piesident, District Panchayats/ZllaParishad

3 | Chiet Emeutive Orfticer of District Panchaiyat
| (CEO,DP)

% | District Panchayati OFicer and | ar District

Education Oficer,

g

¥

Chalrparson
Deputy
Chalrperson

§ | Two sportepercons [one Man and One
women) fo be paminated by the
Ghairpersen Mambers

5

Mlembar
Secretary

§ | District Sparts Officer

7 | Member of Parliament (MP) and [ or
Member of Legisistive of Assambly (MLA)
under whoss |urisdiction Ihe respectve
Déetrict falls ]

{

It

(2)General Council (GC)
1 | Minister, YAS Chairperso
2 | Secretary, Sports, Ministry of Youth Aftales | Vice-
& Sports Chalmerson
4 | Director General, SAI Mermber
Financlal Adviser [YAS) Marmber
§ | Representatives from two  recegnized | Mérmber
Natignal Sparts Federations
6| Two Chis! SecretanyPrincipal Seceetary | Memoer
(Spons)Secretany (Sports) fo be nominated
by the Chairparson
7 | Two teading sportspersons (one man and | Member
one woman) o be nominaled by tha
(Chairger son
B | Joint Secretary in charge and Massion | Memnber
Director Secratary
() National Executive Committes will comprise of-
Secretary (Sporis) Chiairpersan
2 | Financial Adviser, Ministry of Youth | Member
Mairs & Sporis _
3 | Directer General, Sports Authority of | Mainoer
India (D&, SAl)
4 Secretary in-chargs fambar

Funding Patiem

The erstwhils RGKA has bean reclassified as “Optional
Scheme” by Ministry of Finance vide Finance Secretary's 0.0, Lafter
Mo, 32WS0FSR06 daed 28th Ociober, 2015, I was al¥d
mantionid {vwnein thal the schems may be suitably restructured as
Central Secter Scheme, Hence, this schame shall be 100% funded
by B Casnire &nd it Will ba a Ceniral Sector Scheme.

Maintonamce

The assets créated urder this scheme shall be malrtained by the
grantess’ owners of the assets which may be Iocal and chil bodies,
district aominigtration, State Government, Spons Adthority of India,
gparts inslitabons, collages and unhvarsities from oul of thelr own
fegources. Albssnstivaly, 8 nomeng] fee may ba bevied on the o

uf the spors taciiles and the funds su generated may be u
towards maintenance ¢ the spens facilities. Ministry of
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Affairs & Sparts may Sses sutable guidelines regarding levy of wser
gnarges s g to maintsin uniform up keep of assels all over the

pauminy

Monitoring
The exacution of the projacte/competitions approved under the
scheme will be monilored by 3 commitios comprising of a
e sach from Ministry of Youth Atalrs & Spors
(MYRE), Sporis  Autkority of Indib (A1),  beneficlary
CaytafIT/Organizaion 2nd an engincer from ihe construction
agency’SAl Coach/Eminent sportspersan Dapartmant of Sports
mmm|mlrﬂpmmﬂm$ﬂhmfﬂudmﬂmm
af the scheme which will funded frem TSCBS fund of tha scheme:

Provesion for commitied liabilliles

Expenditure hat been incurred under the on -going RGKR and USIS
erfipmes.  THEFE are commitied Hablities whers ths  balance
instalimenis are requirsd o beé reieased o the graniees for
comgietion of the on- gong projecis and Jor re-fmibursement of
gxpanitue which have been comiminad to be bome by e Centre.
The sctimated cost of Rs 500 crore includes v componant of
commitied lability ai&a,

Concloelon:

The Nabional competitions imolving schools, calleges. Unhersities
and NSFs under Khelo India Schame, National Championships, and
Natignal Spors Talen Ssarch Portal of SAL will provide a platiom
far identficition of tiemed: sports persoms in priority Sports
disciplines in which the couniry has potentisadvartage. To

sncourage sparts all over fhe cauntry thus aliowing e papulation
%o harmess the power of sports through its erpes-cutting Influsnce,
w.nmmﬂ:nwmﬁm.ﬂmﬂf
development, soclal inegration, gender equality, healthry lifeatyla,
national pride and economic BOpOrtuNEles refated 10 SpOTLS
dowveloprrent, The Knalo India Scheme aims 19 sncourage sports al
over the cousiry, thus aiipwing the poputaticn to harness (he pawer
of sports through its cross-cutting Influsnce, namely, hokstis
develapment of children & youth, communily davelopment, social
intagration, gander equaiity, healthy Iifestyls, natienal pride and
aCComic apGrURties related 1o sports develepmant. Khelo India
programme identity and purture sporting talent, BRcourige mask
narticipaticn of youth in 2anual socris competitions, and creats of
sposts infrastructure
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Abstraci: -
Banking scctor is an essential sector in human life, in olden day banking sector
is just provided money deposit, windrow services and other services In manually. But

now day banking sector is conneeted to internet and provide all those facility through the
internet. For those purpose bank uses some tools for providing e-banking facility, in this

research paper we focus on some important E-banking services.

—————

Introduction:
E-Banking services —Electronic banking system is popularly known as Net

Banking. It is an electronic payment system operated through internet and website, this
E-Banking offering various services like payment, deposited, transfer facility by
electronically E-Banking services available in 7 days and 24 hours to the customer. ltisa
best way to access our own account information and services related to the account from
your home computer with the help of internet connection. This all services secured
against cyber-attacks These net banking portals can only be availed through User [Ds and
passwords, with one time password securities E- banking has reduced the burden on
banking sector as well as its customers, A customer should not need to go to the bank
each time. Todays all banking offers net banking services at the time of account opening.
I. Meaning of Banking Services—It is a facility of provide the ali-banking services like
payments, transfers, deposit and more services through the electronically with the help of

internet
2. Objective of financial management

3. To Study the banking system
4. To study the e-banking service

5. To study the effective tools of e-Banking

6. To highlight different forms of e-banking in Indian scenario
Popular services under e-banking in India:

1. National Electroniec Fund Transfer (NEFT)
National Electronic Funds Transfer (NEFT) is a nation-wide payment system

facilitating one-to-one funds transfer. Under these systems, customers, fims and
corporate can electronically transfer funds from any bank branch to any individual, Firm
having is own bank account connected through internet. With the help of NEFT we are
transfer the fund to other bank account with the help of internet in 7 days in 8 to 4 a with

S0000 limits.
2. Real Time Gross Settlement (RTGS)
Real-time gross settlement is the continucus process of settling interbank

avments on an individual order basis across the books of a central bank. Considerin
Education and Society (Special |ssue-l, Vialuma-IV, March 2023) UGC CARE Listed Joumal  IS5N: 22788068 18
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that the funds settlement takes place in the books of the Reserve Bank of India, the
payments are final and irrevocable. The RTGS system is primarily meant for large value
transactions. The minimum amount to be remitted through RTGS is 2 lakhs. There is no
upper ceiling for RTGS transactions. The RTGS service for customer's transactions is
available to benks from 9.00 hours to 16.30 hours on week days and from 9.00 hours to
14:00 hours on Saturdays for settlement at the RBI end. However, the timings that the
banks follow may vary depending on the customer timings of the bank branches.

3, Electronic Clearing System (ECS)

ECS is an aliernative method for effecting payment transactions in respect of
the utility-bill-payments such as telephone bills, electricity bills, insurance premia, card
payments and loan repayments, etc., which would obviate the need for issuing and
handling paper instruments and thereby facilitate improved customer service by banks /
companies [ corporations [ government departments, etc., collecting / receiving the
payments.

4. Immediate Payment Service (IMPS)

IMPS offer an instant, 24 X 7, interbank electronic fund transfer service through
mabile phones. IMPS is an emphatic tool to transfer money instantly within banks across
India through mobile, internet and ATM which is not only safe but also economical both
in financial and non-fMinancial perspectives,

3 BanKking cards:

Banking Cards are among the most widely used payment metheds and come
with various features and benefits such as security of pavments, convenience, etc. The
main advantage of debit‘credit or prepaid banking eards is that they should be used ta
make all types of digital payments. For example, customers can store card information in
digital payment apps or mobile wallets to make a cashless payment.

What are different types of cards?

. Prepaid Cards: These are pre-loaded from a customer’s hanl:

Aceount can be used for limited amount of transaction. These can be recharged like
maobile recharge, Safe to use.

b. Debit Cards:

Issued by the Bank where you have an account linked to the bank account.
Debit cards are issued to accountholders (current/savingsfoverdraft) and any expenditure
made is immediately debited to user's account. User can use this card to withdraw cash
up to the limit present in histher bank account. It can also be used only for domestic fund
transfer from one person to another,
€ Credit Cards:

These are issued by banks / other entities approved by RBI. Can be used
domestically and internationally (provided it is enabled for intermational use). Unlike
debit cards, in case of credit cards, a customer can also withdraw bevond the amount of
money present in his bank account. But there is a limit for each credit card up to which
EXIra money can be withdrawn.

6. USSD:

Etlucabion and Society (Special lssue-l, Valume-IV, Masch 2023) UGG CARE Lisied Journal  |SSN 22TB.5084 1
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of digital payment methad can be useq 1o o
Another ©Ype ¥

of paym \ Moy
loading any app. These types of p yments cap alsg
downloading

= 0 i g - f 1 RTTH rrla'ljf‘
transactions :Tlt:;:_luﬂ[fﬂ;i]il'j’. This facility is backed by the USSD along With g Mg
with no mohile

. u \]
{ India (NPCI). The main aim of this type of digita| Nm:a!
PRI Cmuﬁtlﬂ:nnenvhnnment of inclusion among the underseryeq seeq)
s-gr'l.-'iEE is '['Elr ﬂrf:*at:e them into mainstream banking. This service can e UEF
society andrmtf-gﬂ a look at bank statements and maiu:. I:-alal.we lqu?n
fund trans t:;;i sgw;:e of payment system is that it is also available in Hindj_
p_dvantagE 0 2
I AEES: t System, AEPS, can be useq o,
Expanded as Aadhaar Enabled Paymen S, , : ; 2l
banking transactions such as balance enquiry, cash withdrawal, cash deposit, Payment
transactions, Aadhaar to Aadhaar fund transfers, etc. AFI EFEI-ISHC[IDHE ar_e garried gy
through a banking correspondent based on Aadhaar verification. There I.E no need i
physically visit a branch, provide debit or credit cards, or even make g signature on 3

document. This service can only be availed if your Aadhaar number is registered with the
bank where vou hold an account. This is another initiaive taken by the NPCI to promote
digital payments in the country,

8 UPI:

S Anothe,

UPI is a typ

e of interoperable
holding any banj ac

Paymen System
count can sepd and

through which any customer
recejv

¢ Maney through a UPI-based app. The

_ T one bank aceoung on a UPl app on ”’E_ir
smartphone tg seimlessly initiate fung transfers ang mae collect requesis on a 24/7 basis
and on all 355 days a Year. The maip advant

, 8ge of UPI is tha i
maney without g hanj aCCount or [Fge t:{rtll:-g
(VPA), There are

many P 5 511 the
105 pla‘rfmms.Tnu > the mar

i 3¢ the Setvice, ope
mobile umber, whic 5

inked lid bank account and a regfﬂﬂ_f“d
Narges for using UPL ruTnh thtj: e same by Account. There are no transaction
balance enquirjes. = A Blstomer ogp send and recejye money and make
9, Mﬂhilf WH]IEIEI

enables users to transfer
All you need is 4 Virtual Payment Address

ket and jt i5 available on both Android and
ould have 5 Vi

n::_n Virtug| Wwallet seryi

I Ce that can be used by
W

Ut informag V1St Stores hany
One can glg add moy

aetount or debit/credit card
5 : en;:nded formay to allow secyre payments.
an mﬁifﬂs -n'l'iﬁ o, an use ¢ € same 0 make ents and
> 2lim paym
e H-digit piy MM;E.[:; e need 1y e credit/debit cards of
kS, there are algg o e country haye launched e-wallet

vate players. Some of the mobile

. am]: I-TEIE charge, e,

Boa nace:win,g Money
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wransactions banking transactions through a smartphone. The scope of mahile banking i
only expanding with the introduction of many mobile wallets, digital payment apps and
other services hke the UPL Many banks have their own apps and cusiomers can
download the same o corry omt banking transactions at the click of a buttan. Mobile
bankimg is a wide term vsed for the extensive range or umbrella of services thal can be
avalled vnder this,

11, Bharaf Interface for Money (BHIM )

The BHIM app allows users o make payments using the UPL application. This
also works in collaboration with P! and transactions can be carried out using a VPA.
One can link his'her bank account with the BHIM interface easily. It is also possible 1o
link multiple bank accounts, The BHIM app can be used by anyone who has a mobile
number, debit card and a valid bank accoumt. Money can be sent 1o different bank
accounts, virual addresses or 10 an Aadhaar number, There are also many banks that
have collaborated with the NPCILand BHIM to allow customers to use this interface,

12, Dore Steps Banking-In door steps banking customers need not go 1o the bank
13, Investing:

Through electronic banking, a customer can open a fixed deposit with the bank
online through funds transier. Further, if a customer has a demat account and a linked
bank account and trading account, he can buy or sell shares online too. Additionally,
some banks allow customers to purchase and redeem mutual fund units from their online
platforms as well,

1. Bill payment:

Every bank has a tie-up with different utility companies, service providers, insurance
companies, etc. across the country. The banks use these tie-ups ta offer onling payment
of bills {electricity, telephone, mobile phone, etc.). Also, most banks charge a nominal
one-time registration fee for this service. Further, the customer can creale a standing
instruction to pay recurring bills automatically every month.

Conelusion: |

Taday Banking sector connected with the internet and provide all banking
facility through the internet for those purpose banking secior provide some impurli!nl:‘
services like NEFT, RTGS, IMPS, ATM, Mobile banking it is helpful to all cusiomers of
bank for making his life easy
References: . ;
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ysire India is one most important country gng economy j

;- 19 all sectors of the ffr:un::rm}r were affected 1 four times the
of oob market was closed. Banking is one sector of the Ind;
||1di.’.|ﬂ

-I--I—||.-|l.—-_|_._-_.
—_———

slowed in the
mic. There is a need 10 use another mode of transaction which helps banks 1
ﬁ.;y: the overall service of banking, Bapks start ¢
in

ervice and als
basks. The Indian economy as well as the overall

insation in the period of covid- 19, The researcher i going 1o study the impact of covid.
i

19 on the E-Banking system working and uses of E - Banking and the present status of
the E Banking system in Maharashtra using random sampling method, The study is
forused on the E Banking system before and after covid- 19.

0 increase the income of
world economy suffered the pandemic

Keyword: E- Banking (Electronic Banking)

Introduetion:

Banking system. is an essential sector of the E-mm;:;i Euin:in; u;i
Development of all sectors of the economy depends on the service o th] country is going
period of the lockdown all sectors are ciosed, that's why the GDP ;fm: economy ;f the
i, Only essential services were B on ot gl'ﬂ"-‘-'ﬂ'lﬂ-: economy.

“utitry. There is g need to start some other important Se'.:mr Df*._-;m to its customers with

Banking sector was started to provide the basic Eﬂr::,,irus Banks use different
%0%m rules and regulation to control the Spceal GLE I stem in one mode which
"lhods ang modes for completion of transantiunsr. E hﬂfﬂ““gt :3:1:# difficulty faced by our
Sused by the bank 1o our customer for better services Wﬁhn“‘dg the E Banking system to
“lomers i ghe period of lockdown. All types of banks ]I'l‘{!'l-:thmmS i the E Banking
* Wstormers. But still banks and their customers face som
Witem ¢

urity and 50 on.
"% 10 different reasons like unawareness, security
Bjectiyp.

I ek d ofthe E
ll :Ln D0 the basic concept and historical backgroun

i g
ki E-B i 1 ion hefore Covid |
3, Tn the E- anking system situation

: id 19
(. oW the E-Banking system situation after Cov
T gy

i fem
: -Banking s¥s
¥ 1he problem faced by customers in the E ol 1S
E'I‘-‘:ah, e e | iehed Joumal I55M:
= e —— — - e



5. To study various tools used by customers for the E -Banking system
Hypothesis

E Banking system working and uses increased after Covid 19 compared to
before Covid 19,

Research Methodology:

The research paper depends upon the Primary data and secondary data. In the
primary data researcher used the random sampling method of the selected area of
Malarashtra.

E - Banking system History and Meaning:
History of E- Banking:

E- Banking operation is one ut" the biggest and important reforms in the Banking
sector but still the year 1990 banks adopted the traditional banking system. After 1991
when the financial reforms, different sectors of the economy took the innovative step for
improvement and the bank business also viewed innovative movement in the Banking
operation. In the year 1993 Indian banking services adopted Online Banking services bul
it is not increasing as per requirement. Then in 1994 the bank introduced Electronic
Clearing services with MICR. ICICI is the first bank which has taken an innovative step
and uses online banking operations.

After the ICICI other banks also used online services in the banking operation
like HDFC Bank. Reserve Bank of India as well as Government of India has taken
various initiatives to E- Banking operation for smooth working and functioning, In the
year 2000 Information Technology Act was passed by the Government of India for the
legal acknowledgement of E Banking transactions. After the year there are various
improvements in the E-Banking system. US3D, UPL Mobile Wallets of third parties,
Mohile Bank Apps, Mobile Banking, With new improvement of Internet Banking, Smart
Cards and some new policies and facilities of the E-Banking system.

Meaning:

E-Banking means traditional banking operations and services provided to their
customers through the electronic medium. Mobile banking, Internet banking, UPI, and
ATMs are part of the E-Banking system. E-Banking system is an environment friendly
system and also cost-effective methods.

Characteristics of E Banking System:

1. The E- Banking system is available 24=7 to customers.

7. The E- Banking system is part of Information Technology.

3. The E- Banking system is used through electronic and smart devices,

4, The E- Banking system provides various services to their customers through the
Internet.

5. The E- Banking system available at any time anywhere,

6. It provides fast services to the customers,

7. It includes all types of banking operations which are completed through the Internet
and electronic devices.

Impact of Covid- 19 on the E- Banking system before and after the pandemic

1. Preference of customer to E- Banking system in the rural area of Maharashira

Edizcation end Sociaty (Spacial bssue-l, Valume-Ill, March 2023) UG CARE Listed Journal  1S8N: 2278-6864



e [ 1%

at s g
I"'nl_:ﬂuﬁ" \ Fable: 0,1
|
Gronder | Male Femule | Tatnl
Vs J7.98 % | I0URE % | filss
Mo P30 % | 20,702 | 3204

-

Total | 49.28% | 50.72% | 100%

of sfaharashtra, it is observed that all types of people are using e

'|'|[' H':ITD'I area :
n . gperations hefore Covid Mostly male people use it more.
|_.:-|-g1'l§l.5 3
wise:
B A Table: 1. 2

—
Age Below 20 | 2040 | 40-60 | Above 60 | Total

e

ves | 06.08% | 35.12% 20.35% | 02.15% | 63.70%

s

Mo 08.12% | 05.90% | 10.20% | 12.08% 36.30%

s

Total

142006 | 41.02% | 30.55% | 14.23% 100%%

Maharashtra, it is observed that all types of age group people are

[n the Rural area of

sieg ¢ banking operations before Covid. The age group of 20-40 years and 40-60 years
people se it more than the other group of age.

3 [se of E- Banking tools in the rural area of Maharashira before Covid-19

Table: 1.3

Mobile Internet | Mobile Smart

Cash Total

Toals

Banking | Banking Wallets | Cards Transaclion
Male 05.11% 07.13% | 13.00% 17.07% | 21.04% 63.44 %o
Female | 02.00% | 01.02% 0R.01% | 15.20% 10.24% 36.56%
Toal | 07.20% | 08.15% .10% | 322 31.28% 100%

Source: Survey )
In the Rural area of Maharashtra it is ahserved that most of the E - Banking tools is
grfl’;iﬂﬂ. but still most of the people preferred the offline mode for the ransaction befare
L}
l. Preference of customer to E- Banking system in the rural area of Maharashira
*ler Covig - 19,
Gender Wise:

Tﬂh!ﬂ: 3.1
and Society (Special ssue), Volumedl, March 2023) UGG

uT



In the Bural area of Maharashira, it

Ceemiler | Male Female | Tatal
Yes A1 5A% | 46376 | RT. 5%
M o701 | 05.02% | 12.05%
Tatal A%, 6% | 51.39% | 100%

people used the & - Banking system to Banking operations.

B. Age WIS

Tahle: 2.2

is ohserved that after the Covid most of the

Ape | Below 20 | 20-40 40-60 Above 60 | Total
Yes | OR 10% | 41.45% | 25.78% | 05.12% | BD.45 %
No o512 | 03208 | 06.20% | 05.03% 19.55 %
Tnt;u1 13.22% | 44.65% | 31.98% | 10.15% 100%

In the Rural area of Maharashtra, it is observed that the nu mber of users to the ¢
- banking system is increased. The age group of 20-40 year and 40-60 year regularly
used the E- Banking System for banking operations. The age group of above 60 years
people also used the E- Banking system after Covid,
7. Use of E- Banking tools in the rural area of Maharashtra after Covid-19
Table: 2.3

Tools | Mobile | Internet | Mobile | Smart | Cash Total
Banking | Banking | Wallets | Cards | Transaction

Male 04.15% | 0B.35% | 21.17% | 22.85% | 05.10% 61.62 %

Female | 02.24% | 02.10% 15.86% | 15.04% | 02.14% 38.38%

Total | 06.39% | 10.45% | 3B.03% | 37.89% | 07.24% L%

Source: Survey
In the Rural area of Maharashtra, il is observed that a number of the peaple
prefer E - Banking operation and only 7.24% of people use offline mode of transactions
Problem faced by customer in rural area of Maharashtra of E -Banking system:

Education and Saclely (Special tesue., Volume I, March 2023) UGC CARE Listed Joumal [SN: 22786068 318
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aale | 10:02% 07.08% [ 09.35% | 10.05% | 07.139% | 44 6%
Female | 13.26% | 1114% | 14.08% | 10.75% | 06,149 | 59 7%
ol | 23.28% | 18.22% | 23.43% | 21.80% | 13.27% | 100 %
e

Source: Survey,
it ihe Rllm! area Eﬂf MEII'IE.T-HEI':I’IE, it iz ﬂh‘SEWEd that a numh‘:r of PEGH# have some

gificulty i

T panking operafions.

Finding af the Research:

1, Increase the pum ber of users: After the demonetization of 500 and 1000 rupees from
ise Indian market, the use of online banking increased but still the number of users is
jiited, As per above table no. 1.1 and 2.1 data showing the number of users after the
ravid- 19 are increased.

1 Inerease the use of E- Banking: E- Banking plays a vital role in the Covid- 19
pandemic situations. All people, not only urban areas but also rural areas use the online
banking facilities for the various operations and transactions,

1 Reduction Cash Transactions: As per above data analysis cash transaction and
sffline mode transactions decrease during and after the Covid - 19 as compared before

Covid- 19 situation in the market.
i, Increase in Mobile Wallets: Mobile Wallets are used frequently in the Pandemic

pericd overall areas and people.
5, Swap the Cards: Debit cards and credit cards are used for shopping purposes in the
shop. Swap of the Cards in the shop and also in different places like petrol pumps are
increased during Covid- 19.
6. Mabile Banking: Mobile Banking is one useful tool of the E-Banking system. The
peaple used mobile banking in the pandemic period of Covid- 19 frequently.
1 Transactions: In the ]}El‘iﬂd of Pandemic online banking was mustl}' used for various
imnsactions fike payments of bills, transfer of meney and funds from one place to
nather place,
Hypothesis Testing:

. In the pandemic period and
Barking system because numbers of the people or

:h; Covid 19 the hypothesis is tested based on above analys
i,

after the Covid 19 positively impacts on the E -
sers are increased during and after
i and interpretation of the



The Indian economy is one of the largest and developing economies of the
world. Under the scheme of Digital India most of the sectors adapt digitalization in the

operation but the scope of digitalization is limited. In the period of pandemic all sectors

of the economy were affected due to shut down of the opera

tions except the essential
sectors. Banking sector is part of the essential sector announced by the Government of

India but the operations and functions of the bank start with following all the rules and
regulations of the lockdown. Maintaining social distance, reducing direct contact to each
other and reducing paper currency cantact only for the safety of the life of the people or
customers. There is a need for an option to camy out all the functions of the bank without
any problems of spreading corona. The E- Banking system played & vital role in the
corona pandemic period not only this period also after the cavid-19 online banking was
useful, Mostly online banking preferred by the customers during pandemic period. Bank
customers used the E- Banking system to various transactions like fund transfer, deposit
money, payment of bills and other more operation but still users of the E - Banking
system faced some problems in the rural area of Maharashtra, In the rural area intemet

-onnectivity, awareness of online banking and security ate the basic problems recognized
by the customers.
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Minimum Support Price

Prof. Dr, Tupe Balasaheb Ganpat
M.A., M. Phil., Ph. D,

C. D. Jain Collage of commerce, Shrirampur, Ahmednagar

r'._'_._______..--—"_
#M;mﬂjmﬂ sgriculture sponomy in India is the bigpest private enterprise of small
husiness of the country is agriculture early about 60% of people

. The main
firm. The small and marginal farmers constituting about

pvi’:"u oon the agriculture firm. .
el or's households bring their small quantities of produce in the market but

g% of tlve fﬂ-ﬂ{l ¢ 1 3 ; ;
jrfle holding power to get appropriate price for their produce. Not enly this group
’ put the medium and large farmers operating in the open market find they too

ool 8 proper Fefur to their produce in a situation of surplus production. When
upply 8 18 than demand fﬂ:ﬂ“m get better price for their produce that covers their cost
< production. When supply 15 ]ﬁs than demand falls much below the cost of production

he farmers suffer loss of income. The main basis of MSP determinant in the State

farm
oy fpure Price Committee recommended in Commission for agricultural cost and

priee Commission (CACP).
The CACP declares only 60% of actual production cost. The farmers and

xmers union's members are not satisfied and hence the analytical study of function
methodology of Maharashira State Agricultural Price Committes is essential, For
ssesment of all agricultural products Agricultural Price Commission was established by
Governmeent of [ndia in 1965. Further it was renamed in 1985 as Commission for

Apricalture Costs and Prices (ACP).
[atroduetion:

The agriculture eCconomy in India
prodiscers. The main business of the counlry
degent wpon the apriculture firm. The small
% of the farmer's households bring their small quantities of produce in the market but
have linie holding power to get appropriate price for their produce. Mot only this group
of farmees but the medium and large farmers operating in the open market find they too
d g0t get proper retur to their produce in @ situation of surplus production. When

spply is Jess than demand farmers get better price for their produce that COVers their cost
is much below the cost of praduction

o production. When supply is less than demand fal
and the farmers suffer logs of income, The agriculture crops price face ups and downs.
They are not the stability of the crops. The Central Gol formed 2 commitéee on 1%

Augint, 1964 gy analyse the agricultural problems and provide guidance or back up plans

0 the Agricultural Mininstry.

i For assessment of all agricultural products Agricultural Price Commission was

Enrnr:ih# by Govemnment of India in 1965, Further It was renamed in 1983 as
ssion for Agriculture Costs and Prices (ACP).

. At the beginning, only wheat & Paddy, these two crops were covered under the

"um Support Price Scheme. But later on other 23 different crops were added to

d!EI»:IE mﬁllmnm suppart .p]...i.m.

wm
mmﬁ’ﬁnﬁﬂmm,wummaueﬂmmwmm [3RN: 20706864 260

is the biggest private enterprise of small
is agriculture early about 60% of people
and marginal farmers constituting about



Commission for agricultural Cost and Price (CACP) was established by Go
.1935. Currently there are 25 crops covered under Minimum Support Price Act “F']j}“
includes 12 food grains, 9 oil seeds and 4 commercial crops. 16 State Agriculture '.:h
Committee has collected the o formation cost of cultivation crops. The State Agﬁcuf:::;

Price Committee collects the :nformation cost of cultivation crops. The State Agriculty
Price Committee collects the data in the agriculture university. The Maharashtra Slam
Agriculture Price committee has collected data in the agricultural univ:msqhmahaunh
Phule Krishi Visyapeeth, Rahuri, punjab Krushi Vidyapeeth, Akola, Konkan H{r'un?
Vidyapeeth, Dapoli, Ratnagiri, Marathwada krishi Vidyapeeth, parbhani I
The main basis of MSP determinant i the State Agriculture Price Committee
recommended in Commission for agricultural cost and Price Commission (CACP). The
CACP declares only 60% of actual production cost. The farmers and farmers union’s
members are not satisfied and hence the analytical study of function methodology of
Maharashira State Agricultural Price Comumittee is essential. a

Statement of Problem:
Direct and Indirect production cost determined by Maharashtra state Agriculture

Price Committee is sent 10 cost of crops cultivation to Agricultural cost and Price
Commission (CACP) on the basis of these figures. ACPC determines Minimum Support
Price (MSP) suggested by stale Agriculture Price committee, ACPC declares only 60%
of this MSP as actual production cosl. Minimum suppert Price is not adequate to cover
the cost of production. It is important to study the process of data collection in

agricultural Price Committee.

Objectives:
1. To study the role of Government behind Minimum Support Price.

2. To study the rale of waharashtra Agriculture Price Commyittes.

3. To study the process of price determination done by Maharashtra State Agriculture

Price Committee.
4. To study bow various agricultural universities in Maharashtra determine price for
various crops.
5. To study the views of farmers regarding Minimutn Support Price,
Seope of Study:

This research is limited with Maharashtra State Agriculture Price commifte?
under four Agriculture University Mahatma Phule Krushi Vidyapeeth, Rahuri, Punja®

Marathwada

Krishi Vidyapeeth, Akola, Kikan Krishi Vidyapeeth, Dapoli, Tatmagiri,
Krishi Vidyapeeth, Parbhani, The period of study is 2001-01 to 2009-10.
Sample size:
Maharashira
Statistical field officer, Head of the
Krishi Vishyapeeth, Rahuri and Field

State Agriculture Price Committee, Chairman, ,ﬁgricu!tunll:
Agriculture Economics Department, Mahatma P
<ervices, CACP calculates and recommends 10 the

govemnment minimum support price on the basis of cost of under the d Jule
Production Act and hence are khown as Statutory Minimufm Price. Th
Methodology of calenlating MSP adopted by CACP is given below:
Components of MSP/SMP
The components of MSP/SMP are detailed below:
e, Vomel, March 2023) g Joural [SSIT 221000 w

Educafian and Sockety (Speci



= Actual expenses in cash and kind i - :
cost Al S VAL + RENT PAID FOR Laﬂz’gé,"ﬁﬁ"fﬂ;““““ K e
7 4 F1 = Cost 1}2 + imputed value of family labour, '
= Cost Al + interest on value of own ' —
:1.[ ot B+ reddal b ST I:L T:::?; ::!5;;1: ;axclud!ng land),
cost €17 cost B1 + Pj'.enm] value of land (net of land revenue. )
Cost 2 = Cost B2+ 11n|:|l.lltr:d value of family labour,
e {j.n_v._i C2 es_nm‘sncd by taking into account statutory
setial Wages whichever is higher.
cost €3 = Cost C2* + 10 percent of Cost C2*
canctions performed by farmer.
The MSP/SMP is determined by CACP on the basis of C2 cost to state
(he components clearly.
MSPISMP = C2
Cost C2 = Cost B2+ imputed value of family labour.
Cost estimation producer in Maharashtra Agriculture Price Committee.
gtandard Cost Concept viz; Cost A, Cost B and Cost C are used for estimation
e per hectare and per quintal cost of cultivation. The concept of Cost A, Cost B, and
costCisgiven below: .
Working Capital = Hired human labour + Bulleck labour + Machine power +
qead + Manures Fertilisers + In'iglﬂtinn Charges + Bio — fertilizers + Plant Protection
charges + incidental changes + Repairs + Insurance Premiom.
cost ‘A’ = Working Capital + Interest on Working Capital + Land Revenue +
Deserption
Cost ‘B! = Cost *A” + Rental Value of land + Interest on fixed capital
rost*C = Cost ‘B + Family human labour
Crop wise Cluster Position for the block year 2010 11 to 202] — 22

{:1351 B
Cost B

minimum or

on account of managerial

SH. | Crop Centre | Vacant | Working
Centre's

| Kharif crop complex (10 crops)-
Jowar, Bajra, Pegion pea

, Green gram, Black gram, 30 3 27
Groundnut, soyabean, Cotton,
Seasarmum, and sunflower,

2 Rubi Crop complex { 4 Crops) - 15 2 13
Jowar, Whet Gram, Sunflower
3 Independent Crops (4 Crops)-

[ Kharif Paddy 5 2 3
II.  Kharif Onion 5 - 5
I, Rubi Onion 5 - &
IV, Sugarcans 25 4 21
4 Fruit Crops {4 Crops)-
I . Banana 3 - 3
.  Custerad Apple 3 - 3
M, Grape 3 = 3
IV,  Pomogranate 3 - 3

Eﬂlﬂmiuns:
. The Mechanism of collection information about cost of production of Crops Is

: nand Sociaty (Speclal tssue-l, Volume-lll, March 2023) UGC CARE Usted Journal  1SSN: 22786084 271



incorrect.
3 The MSP plays vital
entire system should be changed. —

' harge { considered.
1. Inflated Price and charges 4re no
4. The enst ol labor al very low side i.e. 5. _ﬂ?‘a‘- for men and Rs. 55.:1- for women per
day, However as per minimum Wages Acl, minimum wages 1o men and women labor is

Rs. [a0- per day.
5 All the expenditure are kept at low level.

& Information is collected without visiting Farmer’s places.
7 Inierest for the period of 6 months only is comuted.

8. Farmers do not have any writien information. .
9. Installment of insurance is not including in the cost of production.

Suggestions:

i. Cultivation Coslt com
University should be considered by CACP.

2. As per recommendation of Dir. geaminathan Comittee, 50% profit should be charged
on cost of production.

3. Cultivation cost of crop
4, Seeds, water, Fertilizers,
Rescarch Centers.

5. Crops Cultivation Cost Charges Information are service Center i.e., Fertilizers centers,
Bullock Farmers.
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1. V., K. Jain (1991) “Cost Benifit Anlysis in Agriculture”, Published — Progress
Publishers, Motia Park, Bhopal

4 Satish Chndra {1995) “Agriculture Price Policy in India” published by Shit. Suman
Chug, Chug Publications, A llahabad (India)

1. [, L. Pitale (2007) India Rich Agriculture: Poor Farmers Income Policy for Farmers,
Publishers: Day Publishing House, Delhi

4. Dr. V. G. Pokharkar (2008) “State cost of Cultivation scheme Department of
Agriculural Economics, Agricultural, Prices, Mew Delhi

rale in obtaining remuncralive price 10 CTOPS BrOWELS. Hence fhyg

puted by crops Research Cenfre, of various Agriculture

5 computed by Research Centre should be taken as a base.
+ Bio — fertilizers + Incidental Charges are correct in the
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owi Experience of Running a Self-Help Cortiup

Dr. Gujar Pournima Sachin
M. Com., NET, py .
Avvistant Prfessor

C. D Jain College of Commerce Sz pr

——

e provides loans and various financial services which help & mumber
yoverty and can achieve the resources through which thesr e
e Ihmﬁdth throw the lghts on certain brond (eatures of
m At Post- Gujarwadi, Taluka-Shrirampur, Disi-
ashtra. The study may be of practical use in formulating betier
" . ..'_:_'_'.i. l__#lw[ng the self identity, Self Help Ciroups are
ile ulations and completely works for solving various
gale income sources. And also like this Self-Heip
clion in society and shares the resources 1o creme
ke the people aware of the resources available 10
hese self-help groups are mainly works 10 make the
g situations and to recognize their own strengths und
I — strong to face issues from their daily life
zreate their own platform and create their own identity

~ .". w lives their fife in poverty. Vanous

. ﬁ:ﬁmﬂfmﬂ'mmmh

pet the way to work in an organited munner

Before these Self-Help Groups all the

v lenders to fulfill their needs and

' ﬁﬁ:-mdmmmﬁumuihﬂ:
| poorer poor. But all these €an
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|
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| with 1010 20 people from the same ¢y, af
L T ¥
- rol
types of problems. They Inrrr.l ! L" P and opens i
i 1] Tl L L LS : ! | h-'ll P [EE‘.HIﬂr SRR LILLL ol saving o be d':pm'"ﬂﬂ
cide loans 1o these women to establish thej, owp
L

i s grenie

Self Help Groups A cred
proaps merely havin Il
I :
Ay ing aceount 1 a bank A ik

& -
aleny do provide
im thas accaunt. Banks aise I

L prteresl.
business ideas on a very less rale sl

e Study: : i
Seape and L"““ntm“:l 11;:'1:‘“ he cxperiences of mnning the SHG in the arey of
The study periamns

. he opporiunity 1o study the problems of women wha
Gujarwadi, This study pT¢1\'1i!ud the op ; ;EI:SHES' After establishing the Self-Help
are unorganized before foundn e the L'ﬂT:jL' F: and it makes them more and more strong 1g
Groups, these women fee] 1o be |r1t|t‘]?".3“ EH.,.E i Tife standadths. The tiia o
face their daily needs as t'.'l:'llinﬁ o |mp1m e R
clarify the pmnil:-'ll w“rki“g' of SHO ?“d IE: sl Tal. — Shrirmmpur is 5 |
" For the study, only SHG's in Gujarwadi Ared, sty GP‘ :14:::e..;|,
This research study has considered only 10% of the present SHG's in Gujarwad;, Tg
study do not consider the other SHG,s in Taluka Shrirampur.
Smnlﬁm;:; Help Group is a small group of 10 to 20 people from the same clag g,
group or sociery. They work with each other to solve their common pmh!::ms which arige
:iue to lack of availability of monetory funds, The number of people in one sﬁ!f-]:ll:]p
group should be a minimum 10 or a maximum 20. The government has separateq the
SHG's in two groups. One is “Above PovertyLine”
(1.e.APL) and the other is “Below Poverty Line™ (i.e., BPL). The income limit for
APLis Rs, 13,000 per annum. The SHG's:can wtilize the funds by
facilities provided by the banks. The basic motive of forming a self-
make the unorganized women to form a strong society,
Features of SHG:

1. SHG members must be from same social and econemical backeround,

2. These groups must be from 10 10 20 in number of members.

3. Build the common funds slowly and systematically,

4. All the transactions in a group should b

Scope and Limitations of the Study:
The study pertains 10 the ex

Gujarwadi. The study mainly focuses

gives the idea of working a self-h

performing bankin £ transactions by

For the study, only SHG's i

is 1n

using credit
help group is 1o

ave clarity among the members,

periences of running the SHG in the area of
the self-help group working in Gujarwadi but it
¢lp group commonly, 1t clarifies the way of
women in Self Help Groups,

Gujarwadi Area, Tal — Shrirampur is selected.

of the present SHG's in Gujarwadi.
Objectives of the Study: : Sitie Shrimmpur.

|. The study the rgle of Mahalaks
2. To analyze the perform
3. To find out the {

hmi SHG, Post G

ances of Maha Warwadi, Taluka Shrirampur,

akshmj SHG.

NaNce o the Women's S H.G,s in Gujarwad
Problems faeeq by the mem, bers of SHG. |
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qest effective MEeasures (o ovep,
3 1a5 R LRI |.I'I1.' I:'thlm .
= eh afethodology: M8 Arisey

a '
R e study is based on both Primary apg Soona
o
ary data,

Fﬂﬂi“q' data:

' .o data is collected throug), | -
A . B Imr:rumwl Res a
ﬁqiﬂﬂt-ndi only. [t is collected from (he heags mrl.:r n-dmm T Selected frp,
: . i . b

Questionnaire: Flous SHG,,

; : :
To fumish more reliable data, (he rese
archer pre
pared 5

embers of 4 SHG.s, have filled up thjs questionnajre, conclus:

er and are strongly based on {his questionnaijre USIons are drawp g, the
gelection of Sample: ' .
Sample Total Rﬂpma‘n't-s- -

SHG.s | Seleciad
sHG,5in | 40 4 ==
Gujarwadi

T e e — g ¢ e oy

. Secondary Data:
For this project concern, the researcher
various books, records of SHG, s websites etc.,

a".t Self-Help Group is a group ﬂfct‘lmmnﬂ women from a on an averagel
same background and works to solve their issues with taking help of banks. The:
basic needs are blocked due to lack of funds, This problem is solved mmu.gh :1”
way of microfinance after establishing the Self-Help Group. Through this mm:-
the member can get loan for her business at less rate of interest, i

Prof. Dr Mrs.Gujar Pornima Sachin (Author of the Paper) working as a
Chaiman of Mahalakshmi SHG, At Post -Gujarwadi, Taluka-Shrirampur. The
establishment year of our group is 2004. For the initial period upto present day,
there are 10 members in our group. At the first, our initial saving was Rs. 50 per
month. From January 2010, we increased saving upto 100 pm. and now from
hauary 2023; we all members are saving Rs. 200 per month, From the

establishment year 2004 to 2023, each member has the net saving of Rs. 50000 per
head,

has collecteqd the information from

As being the Chairman of the group, [ maintain all the records as per the rules,
g tonduct a mEEEEnE once in two months, Qur group i5 canne:led_ with Fh-:
Abmednagar District Central Co-operative Bank (A.D.C.C. Banl) who itself is working
%an NGO for SHG,s. We collect all the contributions up to 9" date DF'-:*:'EI}' menih :“"j_
| Mevary jg0 date; we deposit it into the saving account in the A.D.C.L. Bank. lf a::h
2émber fails 1o pay the contribution on the 9" date of every mnﬂt'h_ﬁ"; 1’;‘; oy
Wom = penally. At the very initial stage i T:;;enir:::wilh the n:zn::cpt
: _ur Slﬂ Emiﬁm s e cunh‘ihul;‘:d?: .t Ii:imw: t:uumukﬂ ﬂmlm clear the Lﬁ;
- Hibceny ; 5' we aranged some BUICIE © dividual woman 10 the group
e 7 OTSHG. With the sources of SHG,s the malv decisions and & lot of
heir oWn " des the loan 4%

- —




o earry on our different business AClivjy;

in need and the group can earn _mh::'. ’
pp——— [rom 1h¢:-1 |I1|:!ITth'lI‘I'r. The hank SPeCifies II: ol
it in that specified period. ® Perig,
ks ns an income generating souree for gy, o .

el W ¢ Can st 1

. wHLLS
sH s w i are

i LU ||1'| L
} it the membe

FEELL TRLLLY

§ v n

l. Fooid I" m['t'_tslng.

4. Instant Fural Min:
The group prepares
hat customers CiN prep

instant puran mix in packets 10 prepare i

ra“ .
are, the famous Maharashtrian dis} 1, M Fiy,

=
minuies 50 L Urag,

rﬂl‘t.1 {"."l.F'i.IIII- )
. Jing of Spices: ——
"'“”“dl:.ih P elp of Govemment grants, the 2roup s provideq vy
hine, through which the EFOER is performing the activity of grinding spice; = 4
maching, - )

1. Vermi Culture: ) .
The group Bets {he loan of Maximum 30,000 in two logs for Rs, ith i
el

dilizers (Gandul Khat). It is to be repaid in 5 years_ |, :

. mn fe
Project of wo elf investment is Rs. 13,700.

medium-Lerm {oan. Member's s

1. Goal Rearing:

Government provides grants through the help of NGO's s

can Purchase the goats.
3. Poultry & Dairy Products: |

The member takes the loan from the group’s savings and carries on . ]
on private basis.

Program:
Women are the base of progress of the Self Help Groups at the origin sy

base, They are the one to create and the one to get the benefit out of it.
1. Gram Swachata Abhiyan:

The group has actively participated in the work of cleaning the village, Ow
Gujarwadi village has received The Gadgebaba Gram Swachata Abhiyan Award” is tb:
year 2005-2006, with the cash award of Rs. 2,50,000. It is utilized by our Gram
Panchayat.

2. Nirmal Gram Puraskar:

The group has actively participated in the work of Gram-panchayal and

our village received “The Nirmal Gram Puraskar” with the cash award of RS

2,00,000 b:'f the then Prime Minister Honorable Dr. Abdul Kalam Azad.
3. Welcoming Female Child Birth;

- The group visits and appreciates the family having a
which is the need of the present age.
4. Women's Day:

female childi®

x
he group celebrates, 8% March as the women’s day for a whole ik I
and differe

Eroup con : g
Eyp-c:rur ducts VATOus activities like food festivals, performing arts,
competitions for girls & women

Etfucaton ang Sqq : 5
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e

s & jnierpretation of Data;

The following analysis of the data has been done wig)
i

] i I 5 the hel
) conducted of four SHGs in Gujarwadi with the: pe pofa
qmﬂmnnairﬂ- p ol a
[,HEI'“?:
k No. of Litcrate Titerate
Respondent
40 40

Source: Questionnaire

Finding: 100% of the members of SHG s in Gujarwadi are Titerate
+ signdard of Living: |
Source: Questionnaire

Finding: The Standard of living of 80% membe is increased and 20% has no

change. .
3. Satisfaction of members
with the policies:
No. of Satisfied | Unsatisfied
Respondent
an k1. 04

Source: Questionnaire

Finding: 90% of members of SHG,s are satisfied with the policies,
4, Facilitation of Markieting

Mo. of Satisfied | Unsatisfied
Respondent
40 20 20

Source: Questionnaire
Finding: 50% of member of SHG,s are satisfied with the facilitation of marketing,
Conclusions:
I.Our SHG has gained a lot of significance and momentum from Microfinance.
L. The SHG,s are necessary to recover the problems created due to private money lenders
and ereate confidence for women to control their routine activities and establishment of

. SE]IH"‘IF Group creates an easy way to approach the needful women to make them
confidens,

f‘ HlB[l',-ea of the members of SHG,s are literate and the standard of living of 80% members
Sibereased and 20% has no change. » _

390% of the members of SHG,s are satisfied with the policies while 50% of members

" Unsatisfied with the facilitation of marketing.
% Duz 1o SHG s the women have become prominent to face any challenge of any level.

 The overaly finding threw a light on certain broad features of our particular area & as

i “‘“!“mwwumfﬁm’mmmmmﬂlﬁﬂﬁm“mm“' ISSN: 22786064 267



be of practical use in formulating better plans.
eych the ctudy mad
ce institutions stronger, effective managemen, SYstem

- yppeslions: _
s jake the microfinan

] In order 01
EE]PS Hﬂ:‘ﬂ::{ should be 10 combine women from different sectors for their own uphﬁ:m
i : :Lmln the improvement in the education, health care and economic statys of
i m -

i ily.
hemselves and their fami : ) .
31 The Government and NGO.s should try to provide direct marketing access to th
SHG.s. fi hould not be

redit by the micro-finance should not the only objective, bt the

4, The provisions of c
objective should be 10 d
5. The basic developmen
society.

References:
. A. Vijaykumar, (2009), “Banking, Micro Finance and Self Help Groups

(SHG,s) in India”, New Century Publications.
7. Edwin Gananadhas, (2011), “Micro Finance And Self Help Groups (SHG.s)”
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evelop the member’s skill to manage finance.
t of any society depends upon the development of women ip



tmpact of Socinl Medin Marketing on Consumers

el Chavdlinr! Kallas Tukarum
Annistant Prisfiessos,
C.0 Jnin College of Commerce, Shririmpur
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Abhsiract:

Socal media has improved marketers” connectivity with consumers hecause
soctal media i e trending worlidwide phenmmenon todday’s that's why targeting the
pepulation through social media ean provide ample opportunity for selling brands,

In the market context social media act as a channel for promolion it Facilitates
users” awareness of the company and brands and endorse users with knowledge and
reason to ereate a favorable attide. It is ene of the most suecessful tools and technigue
in the ficld of every type of advertising. So that's why number of marketing tools can be

increased of selling is the main goal of every businessman,

The main motive of this study is to examine the how social media marketing

will affect in the final consumers behavior rmong person who mostly use social media

websites and also o find o relationship among various social media marketing activitics
and consumer behavior.

v e o e e

Introduction:

Social media is the trending, worldwide phenomena today, Organizations
created website and applications to fulfil a need in the society that would help

individuals, groups and the society act large the connect, control on their requirement and
interest and be on active pan of media itself by ereating content for it two. There are
various social media marketing tools are available for consumers: social media
monitering, blog marketing, social aggregation, social analytics and reporting and social
boaok marketing.

Social media offer different values to firms, such as enhance brand popularity,
facilitating word-of-mouth communication, increasing sales, sharing information in a
business. The networking of individual through social media provides and leading 1o a
positive impact on frust.

According (o Merriam Webster online dictionary — social media refers to form
of electronic communication through which people create onling communication to share
information, ideas, personal messages and other content. The term social media is an
amalgamation words social and media where *social’ refers 1o a two-way interaction with
people which involves sharing and receiving of information and media refers to the
communications in this context mainly the internet and intemet center platforms.
Literature Review:

The social media marketing as a multidisciplinary and multilunctienal term that
include social m:’-lwn;:-riiin[!.r sites to achieve institution target by I'rﬂminﬁ value for various
Education and Sociely (Special lssue-1, Volume-V, March 2023) UGC CARE Listed Journal  1S5M: 22786864 29
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parties of institution (Felix et al. 2017) this has growing through social pigy,
enable customers to develop content and share online via social Patforms, ther i
various social media platform that have offered content sharing, e ey |
Ohjective of Study:

1. To study the concept of social media marketing

2. To analyze the impact of social media on consumers
Research Methodology:

This study main aim to understand the impact of social medig on co
The technique of analysis has been used as it is of social media mar
ll:tgcther the results of multiple studies. 1t combines the results of several techni '
given an overall estimate of the effect on consumers. The data sets used in the ulau??]
secondary data. Which is available in published source =

\ 5 such as books a ikehls
on various websites? .
Concept of Social Media Marketing:

oo E"E,ncmt networking tends to be recent trends, but it origin dates to the beginnisg
o f:;..,j o ﬂ;:: :nnjnputers. The produet of countries- old social media growth is what w
dy. Launched in 1979, user net was the first i i i

togenit
Bl o et vt o progenitor of social media and ik

keting, and j; bin

long one,

N ven today, it is famous, Other websites such as Mitients. Mindsrm aiaial me

Came in to post 2000, His and Linked : :
exXpert to reach out o each other, M  were lunched. Linkedin s forum i€

! SOBCE Was : E
recognized in 2006, 5P as also founded in 2003 and become wikl
lmpact of social media on Consumers:

The signi i .
i :;%::izn:ant impact of social media marketing on various types of consumes
are exploring the Cm;:::::f]gl ;-‘I}'nﬂrlmg coneept. Social media is quantitative study 0e%

X
behavior, herience they can affect of social media on consume

This is th
sclentifically in'-'esli;;u?ﬁi ::if andf ]m'f'“'i concept in the society. This aims ¥
Data Analysis: o o social media in consumer decision making
Scope of study:

1. The scope of this resegre

h i .
marketing, 15 considered to main factors, significance of sociil med
2. Mini progressive by
SINESE
3. Und OWTIeES are

5. One of the aimsg o inerens

‘
? : S awarenpss | 1y uisE ©
social media marketing, #85 I the consumers, and make ready ©

L
om parison of rating of varinyg sochal welsi
(23

We have tuken mul:
v ultipla i ;
peoples like Twitter, Linked) PIb socia Websites which are used mostly by the may

L] 8- ] 1y [B
nd Facebook and ulso taken others sites t0 comparis®
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Clagsification of Data:
Pereentage wise Classilication of Social nelworling

Types of Very Warely Averape Frequently Very .
Sl Media Harely s Freguently |

sl B |l |l & lac]® | &l

=] & ol o 2 = 2 & = & =5l K

4 = Ei e £ B = e Bl o = B =

= R =2 28 % 28 &

S| E | E o | E = C | £

= = = e =
CTwitter IS5 ]3P |43 | 68% | 115 | 182% | 244 | 43.2% | 175 | MLI%%
Linkedin 23] BA% [ 75 | Lt 10 | 20,20 0 153 | 298% | 147 | 24.7%
Fiscebonk | 83 | 86 [ 2090 | 134 | 335% | 106 | 25.7% | 32 12.6%
Othérs 6 | 57 |3 [ rdm | 3 [ 24.0% |43 | 282% | 66 | 44.4%

Shows the above classification table of social networking sites as percentage basis as
losllonws:

Twitter users are fifieen is very rarcly, forty-three rarely, one hundred and
fifteen average uses, two hundred forty-four are frequently use, one hundred seventy-live
verv frequently use. LinkedIn use holder are twenty-cight very rarely uses and seventy-
five are rarely uses, then one¢ hundred nine average use, onc hundred [(ifty-three
frequently use, one hundred forty-seven very frequently uses ete.

Facebook is used most thiry-four very rarely wses, eighty-six rarely, one
hundred thirty-four average use, one hundred six frequently, Gfty-two very frequently.
Others was six is very rarely, and three is very rarely use, then thirty-one average uscs,

and forty-three are frequently, sixty-six very frequently uses.
Table of Rank: Comparisen of social media networking sites as following

Socinl Media | Numbers | Mean Runk
LinkedIn 402 Gl
Tuwvitter Sbh 821
Facebook 508 7H0.12
Others | &0 1525

ot £ Hockal Hetnarkang Sl

1 i (L]
T
& 5 IR

In the above table there s the rank ol social medin sites and number of users

Edicaton and Society (Special tssue-, Volme-1, Tarch 2023) UGE CARE Listed Jounal  155N: 2278-6804 4
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with the mean rank of users. from the above table we clearly observe that Jng:

population have use various social media in regular life like Facebook, twitter an

for more clarity we draw a diagram which make picture clearer to us.
Conclusion:

Social media have hu
influence generg public and
tool of marketing and market;
at the same time this area needs maore awareness and technologjcal knowledge,

The consumers gare increasing  perfarmance activities contro| by
Companies, the overal] marketing landscape

is changing. And most changes ip s
media marketing on consumers,
Reference:

ge impact on general public of India. Social n
their consumer behavior. Social media ig

1

) social medig & consy
er behavigp:
modelling for measyrip ok

£ the gps
Academy of Business Researey, &

n
target,cnnﬂcnntrihutﬂrfﬂrifﬁn_Laﬂt“fTﬂntt Pp. 43.72
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cancepiual Study and Salutary Effects of Social Medig Mark
: ar Eﬁng

Chug Simran Kishor

C. D, Jain Colje 2e of Com merce, Shritampyr

Huzu . - Dr. Pande 8, 5,
SR e e e e e Hjaga Mﬁ]lﬂ_ﬂ_:.l"anu}ua M'&h ay I_d_:"ala}la‘ Puﬂe
Abstracl: S

social Media Marketing is the latest emerged
gnount of ndvancement to whole term of ‘market
cueial role i today's expanding horizons of

:ryp: of Mark:ling that has added huge
m!g . This branch of marketing plays a
business and InCreasing expectations of

: ngertip away from them. Buc;
have grown tenfold post introduction of social media ma}l:ketil:; This Eﬁﬁ
5 0

marketing is benefitting consumers along with worldwide aroanisat:
X : : : gamzations that opt
SMM (Social Media Marketing). This research paper aims at highlieht u—?::l for

concept u1!‘ Social ‘MEd‘Iﬂ Marketing, its types and also to learn about some salutary
effects of it on Businesses, Stakeholders, Consumers, and Society,

-

Keywords: Marketing, Social, Media, Marketing, Consumer, Organization

Introduction:

Marketing is a science of selling goods and services through the most profitable
rrﬂnnr.r._ There have been drastic changes cum evaluations in marketing proceedings
wm.]dw:de in last decads. More specifically after the combination of Marketing and
sotial media; marketing has emerged fo another level, Social Media is the internet-based
:zi;:ﬂ'ithﬂm?idas £ platform fnrlsharing of regular updated of life and society and
i & that is ava_mlah]e l_{r all wn.h a]!_nncst no or with minimum restrictions. Social

edia f‘c_\l:lhiﬂtﬁ- sharing of information, images, ideas, thoughts, etc. among people on
ﬂl Particular topic that exists, It takes a form of a variety of tech-enabled activities that
“f'ﬂlldes blogging, vloggiug, photos/ videos sharing, business network, social gaming,
o ?"m'i"" elc. it has been utilized by Common man to Government to politicians. As
m:“i:' media keeps people connected to the happenings of world and society it was
the A0served that it can be better utilized to benefit the business as well. And hence for
‘ml:rrpug: of “‘_ﬁ'kﬂiﬂg the businesses, social media platforms are used 4?5 in important
that hT;F'IEF“;;:“""-'5WS and corporates worldwide, social media is an indispensable tql:n-:nl
ik  them to n}arr-;et their product and increase the s:].Fs as an impact of marketing

O¢lal marketing, There are variety of social media platforms like Faceboak.
I;.:-:.Ig:;:; m””‘tppl. YouTube, Linkedin, Snapchat, etc. All these sites are :sgi h].']

i Ma[::l_mf their priorities and amount of usefulness. Due to the use o l:::d
INZ consumers, society and stakeholders of businesses have been benefitt

E%
E f(Special tszuie-|, Violuma-1V, March 2023) UGG CARE Listed Journal [N 2270-6864 119
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 lot, By the end of this paper, reader will I_'hE: aware of al theee
nhlﬁﬂw:;};“m-.- the core meaning of social media
' Ta understand the concept and types of Social Medig pg,
To study the effects of SMM on businesses, consumers
4. To highlight the usefulness of social media marketing fo; busineg, ‘;'E‘l .
Research Method: Witz
This research paper depends upon the secondary daty and Umnre:i,:al E
totally. The researcher used variety of previous work dope on the saig i ?:%
study, i
Review of Literature:

imlflﬂtls.

LW iy o

keting (S
5 ElTI'I:I "’.-ﬂi:_l MM]

| *Social Media Marketing: A Conceptual Study™- In this research paper, TESERTChgy by
thoroughly explained the concepts related to social media marketing. It gy, hag
explained the types of social media along with its benefits,

L. “Social Media Marketing™ Dr, M. Saravanakumar and Dr, T.
Here, in this research paper lechnologies of social media wel ex
emphasized on the impacts of it on business a
micro blogeing, cloud sourcin g, Games, etc.

3. "The Ar of Social Media: Power Tips for Power Users by Guy Kawasaki and Pag

Fitzpatrick” - It is one of the best books on strategies of social media marketing, This
book sugpests techniques for topics like

integrating blogging with social media, It sl
gives digestive tips 1o businesses regarding marketing over social media platforms.
4. "Social Media Marketing Step-By-Step: The Guides to Facebook, Instagram, Linkedn
Marketing” _ Leam How To Develop A Strategy And Grow Your Business - This book |
gives total insights of how to yse social media to grow and invest back in once 04
business. It also explains how 0 build brand name, build connections, improve reach of
clstomers and find best of onee services and keep finding best growth opportunitiss.
Definition: :
. Social Medig - “Social Media is g uger centric and enable communal activity Iﬂw,,hﬁ,
‘_"'“‘ Al interactive platform that eases the creation and sharing of information. 1hu.u-:|:u
ideas, ‘I"*'E‘Tﬂﬂiranﬂ Other forms of expression through internet and virtual ':m'm"ml:dm;
ijt:msl Meilm Hﬂl'lb'.l:ling L “_Enr:jal Media Marketing is a form of imerne:;:ﬁﬁ

s social media applications a5 & tool which hoosts the impact of bu:

market and creatps popularg

: ty Tor their produces
3. Bocial Media Marh;tting (SMM :
Facebook, [nstg

Sugantha Lakshmi.

plained. It also hy -
long with special attention 1o twitler and

ik
. . forms 7
} is marketing that targets social pm:ﬂn '
t - 'l i
: brand promotion, target audience aro
¢, and MEreasing galag

. ks BET
emerped, | Mputer in 1940s, the jdeas of creating :;Tnll;‘;u : :;
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late 705 and eqg| s early forms of interne
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A rcated by ﬂl_n;]rl'uw Uf"l:inrui:h. called as Six Degrees. But, the
pedio bezan when il “"“‘Lh"'d 16 miass ""”JIEH':!-: through o website called The Facelon;
Lhich was invented by a young Harvard University student, | g0 Mark Zuckerl .

caundes of Facehook introduced Facebook ads feature W A s .,...|,,_.,,I.||“,'L.:EH_I_HI'
Media Marketing F-rﬂ'-ll"nl'-‘_fi and started 1Iﬂ Mowrish, Today there are many sacial Im::-:jlit
seqworking sites thal |_']IE:|\-'|I:J:: A gr::md plaform or marke ing, i
Types of Social "I:‘iﬂllﬂ_-'"f'hlfk'-"'ﬂﬁ_ Applications:

| IEn:iﬂ' petworking  Facebook, LinkedIn, Google+

7 Blonging_ T witter, Tumblr, cle.

1 Vided sharng_ YouTube, Facebook Live el

4 Phato sharing_ Instagram, Snapchat, Pinterest,

1. Facebook - Faccbook 15 provider for social networking that helps to invite fricads and
communicate, send I,T'LIH“EH and photographs, like them and comment or share them.
Facebook has consistently grown and has achieved social networking supremacy,
Facehook markeling is the practice of promoting a brand and maintaining its presence on
Facebook. Facehook marketing refers to both organic (free) pastings/interactions, and
pald, or "boosted” posts. With many benefits associated with it, Facebook is the most
pogular social media site available that can be used as a useful tool to promote and
advertise a business, To promole a brand, market a business, or build awareness of &
service or a product, marketers use Facebook. Facebook marketing provides an
prganization with exciting advantages and outcomes if used effectively, Markeling on
Facebook helps businessmen to dramatically increase their brand image and reach
widler sdience,

2. LinkedIn - It is a platform specially designed Tor professionals in industry, 11 lets
professionals of all round world to share work-related information and keep an online list
of professional contacts with other users. Marketing on Linkedln is the process of using
Linkedin 10 communicate, penerate  |eads, develop  business relationships  and
tollaborations, share content and drive traffic to once website, Linkedin is a strong
mstrument that can support  creators, sales representatives, advertisers and _l:trw
developers enommously. With Linkedin, we ean create connections and "‘”E':lfw‘-""
develop the business, This platform was traditionally used only to establish professiona]
connections, but LinkedIn can now be used for business marketing as well.

3 Twitter- it is a social media site that allows a message or post ol R EE:}
characters only, These messages posted by people over wwitter are called as Tw:-:ld.
Twitter marketing is one of the powerful ool 10 reach out lo new customers :u;
Smmunicate with other business organizations as well, Here goods and services can B8
Sueriised through these tweets only. :
4 YouTuhe- "r'f:|Tuhe marketing i.5 a platform that lets businesses grow with the help of

- ; ions, traffic is
Viden sharing and making people aware of their products. Bey ond expectations, ira

i i risin
Shered oa the videos of YouTube that justifies YouTube M;nr]-:u:l!L;gm:lf:1 1[lhm Iuti
Phetomeny for achicving targeted segment. YouTube live is another p

Mess sell their product directly from business/ manufact

N listory of soginl

urer 1o consumcr.
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e for sharing images, share videq, -

5, nstagram- for ONICE products 07 services. lnsiﬁgram mf_!TREL[ng is h'ﬂfl'luﬁ:! ey g
g Y hese organizations €ai organically gain new cugg,, . i,
qmall businesses: ebsite el ciently. Many small-scale home b'”Einr:ggm i hi
1o Facebook, thus site also helps fy, - Sl ™

55 objectives include selling goods and Services et
¢ intet framing partnerships with other user busings, ha""“ﬂmhl
followers 27 I::H'nr- cedibility of business in the eyes of society, e
prands and ““11“ 1 :nne-tﬂ-ﬂﬂﬂ and group messaging application for sendi
ich zenerally disappear in seconds. It has "-farii:[_-,fu;”
and filters and stickers, etc. Bl
= Pinterest Marketing- Pinteresl is a social media network that allows USees o g
isual content, but it varies .+ that each Pin can be connected back to the wehsis, Er“ﬁ':
content, Currently, Instagram only allows links in advertisements or in the bingrgh
cection, so if one is looking for traffic website, product pages or blog, it is not wey
Pinterest marketing is using Pinterest to lift the company's awareness as a tool, Pinjeny
marketing is not only for bloggers, but also for any company that uses a visual melig
to expand their audience. Pinterest brings organic traffic back to a website and helps s
a brand or company’s overall visibility.
Impacts of Social Media Marketing:
1. Social Media Marketing helps achieve sustained competitive advantage to businesses
2. Businesses helps organizations to atiract customers, get customer feedback, and bul
a good contact.
3. Businesses increase revenue and keep an cye on competitors. Additionalt
recruitment of staff is another advantage that businesses have of social media maketing
4. Customers are benefitted tremendously due to social media marketing. It helps bt
know about new products that are introduced in market.
5. Customers are aware of the options available to them. Additionally, they get B
?EE:E i[li;:mtif:az:d information with the help of these sites. ool el
s mket:ir gl_:::; ::E:ﬂ”bf aware of the authentic and honest I:us:n&s'j::é ; *
standard of living of p::'DEE a“[.j open access (o purchases of advan

ple has increased, ot

.« ap online SeTV

products over 1M -
Basically. ipaditional h.uam
fower et NS,

6, Snapehat-
yideos, and 1Ext messages wh

e luding Stories, Memories,

7. Wi i i [y
md"”’;‘: help of social media marketing customers have gained moTe povrel
: 5[..15}-,.1 hey have a :ﬂ.:'il:ﬂ that resonates the masses, .
his ﬂnw:l:gin;pmnw industry that has pushed every organization ¥ e [I:lﬂ;" -
} . 2 e
salisfaction, ands to work effectively and productively atiract maxim
Conclusion; 4
Communicat; : und*“""f

p.;,.gi“m.l in mmwlful:ll:ﬂhuﬂ? over Eﬂﬂjﬂl media mELr‘kEtiﬂg ]"lﬂﬂ aﬂql“ ,#Eﬂﬂ-ﬁﬂr#
brand and gjg; oF businesses. The latest mendous 2%

" their products® spe s consumers have re sion 15 3
e purchages, Businesse Pecifications that helps them to take a £°° el |

. i ]
— % have flourished with the help of social med!®
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e 4 OPLROT af getting “35'-']*.31' new customers worldwide. The &
W[ has increased their sales consistently, Overall, socia|
45 a crealive marketing tool and helped businesses organi
#d 1o Nlourish in all the dimensions.

€5 of organizations
.ﬁ;ug 5M media marketing has
zations, customers ang

o= : ﬂfﬁ:
:ﬁC]AL MEDIA MARKETING: A CONCEPTUAL STUDY™.- (E-1SSN 2348-1249,

']EEN 3349.5138 € 2021 JRAR February 2021, Volume 8, Issue 1 by Dr. Ravi B,

g Mr. Sujay Kumar 5.
3 #ocial Media Marketing” by Dr. M. Saravanakumar and Dr. SuganthaLakshmi (Life

?ﬁmm Journal 2012;9(4))
L}:{mps:-'ﬂl1r;pa:.fnlentsassur:iatiﬂn.nrgr'articlﬂfth&hiamw-nf—sacial-me:dia—markm‘ng

L b wwaw lifesciencesite.com/
§apsfen.wikipedin.org/wiki/Social_media_marketing
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Revolutionary Relorms Required in the Healtheare Sector o Convert the

Challenges of Healtheare
Industry into Opporiunities: A Reformative Study

Mr. Kulliarni Sachin Vijayran
Assistant Professor in Commercy,
Chandraroop Dakle Jain College of Commerce, Shrirampur

-
=

=ame

Abstract: : 22
The Healtheare sector in India s unorganized and healtheare services are really

oul of reach of the comman people. In Indin healthcare services are provided by the
Public as well as Private sector, These healthcare service providers are scatiered and their
efforls are nol united, integrated and sulficient 1o meel the needs of the Indian
population, Whenever citizens face medical emergency; [heir economic situation ge|
badly affected due to high cost of medical services and unprotected, LI'“""EUFEd medical
emergency situation. To avoid such situation medical / healthcare services need to bring
under the geographical and economical coverage af the Indian poor population.

Now queslion arises how it can be done?

Most of the nearby Medical and Healthcare Service Providers can come
together and merge their centers to convert themselves into multi-specialty Hospital cum
Medical Research University or College.

Keywords: Reforms Required in Health Care Sector, Opporiunities in Healtheare
Industry, Way to Affordable Medical, Healthcare Services

Seope for immediate reformative action by the Government:

Under the National Education Policy an autonomous statutory organization
“Indian Health Organization” (IHO) should be established by the Government of Tndia as
an Apex Body to Regulate and Develop the Healthcare sector & Medical Education in
India by making amalgamation of the following institutions:

1. Central Drugs Standard Control Organization (CDSCO)

2. ICMR. (Indian Council for Medical Research)

3, Institute of Health and Family Welfare

4, The National Commission for Indian System of Medicine (A statutory body
constituted under MCISM Act, 2020)

5. Directorates of Medical Education of all the states and UTs of India.

As mentioned above, such an amalgamated institution should have the
responsibility to regulate and develop the overall Healthcare sector in India; to ensure the
synchronization of the efforts for the implementation of the medical policies of
government & health missions, reforms in medical education, easy co-ordination among
central and state government, quality healthcare services with the affordable costs for the
Indian citizens. This can be done by passing a separate act ([HO: Indian Health
Organization: Healthcare Sector Regulation and Development Act 2023) in the
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arliamedt of India. The Nation-wige Gnline pop
mediately B the Government/ Governmenys: should be mage available

A p
jevelaps the Hea]ﬂ‘manla Industry or NG Carng m:i:ﬂuﬂsﬂﬂ}“ w}tlll::h regulates apg
F]E}rgﬁ of healthcare 1“‘1”5'1}’ wha are Wi]lj:ng 10 be ) p$ Iﬂrhrmg together all the
OF major amalgamated

Hﬂiif'“a[ Cum Mﬂdicaj! Rﬁsararch Un_ivarsit_v ! College, g .
wedical and Healtheare Service Providers can come f ¥ Which most of the nearby
convert themselves into multi-specialty Hospital Dumﬂg}":-[mtf and merge their centers 1o
College. An advertisement campaign is ajsq need to be f-dn:lal Re
information about the same among the ¢ oncerned stakhoy d’»‘:med 0
Objective: Fs.
The study is carried out to convert the challen
Research Methodology:
The research paper is based on tw ,
collection and Brain Storming, O fesearch techniques namely; Secondary data
Introduction:

Most of the Indian population [jves 3
income category. Medical amf Heaimca::hszmiiﬂriarl:ﬁ mimfpm LW pesy W
?MP:I'MEE“H] and Healthcare services offered by the ;EZEELTJ:SE
oundati : : ,
mrvicegms are not sufficient to meet the ever-increasing demands for the healthcare
1 Wmhﬁﬁun;h;r of affordabls Multi-specialty Healthcare Service Providers 15 very less

rand havi . . 2
reasons behind meI:aiEW Hmited resources for diagnosis and treatment. There are many
Majority of them ean be highlighted as follows:
1. l-{uge Capital Expenditure is required for the establishment of the Hospitals cum
:;}'Eﬂltﬂ[ colleges and for purchase of the machineries and equipment required for the

88nosis, treatment and the medical education.
& Lﬁs number of medical colleges and high educational expenditure required for
g a Medical Professional,

As we know that, the Indian students prefer foreign countries like Ukraine and

;;ﬂlﬂr foreign countries for the medical education because the number ?r m:eciir.:a]ll colleges
¥ less in member and the cost of medical education is also very high in India

The Healtheare sector in India is unorganized and healthcare S:E:ﬁ’fq:f!s are really

]TEEL]EIIF reach of the common people, In India healthcare SEIL'?iE-ES are provided by th,:
¢ a3 well as Private sector. These healthcare service providers are scattered and their

efforgy ? . eet the needs of the Indian
are not i i sufficient to m A
united, integrated and conomic siteation

"Pulation Wh i it ical ency; their
: enever Indian citizens face medical emerg ; .
:]H !ﬂadljr' affected due to high cost of medical services and unprotected, uninsured
El:h-:artmergmu::}r situation. R ——
To avoid such situation medical / healtheare servi

Bty : s
“i‘-"mlml coverage of the Indian poor population:
Huestion arises how it can be done? jons, Amalgamations &

VErs
FuJ[nwing can be the reformative mode! of o7 ZrrhEaed 333
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goll 08 A NEW institudionul

[ndustrys which eatl e o

aliheare industry e n|n|rur'lunil'"_-_+,-;

Iy
mergers of the p | [T Il 1 TR, | VR
mechanism 10 convert the challeag® : rby medical and Healtheare Service Providers
: - arb . by u
Al the domestic, foreign and ne 1 clinics medical, dingnensis and healtheare
i 31 e i
; [tesenrch Centre cum

her and mers ially Hospital-

can come POgE
gervice ceniers: Y |
nedical College of Universiy.

I all [.'.{'IWI‘IHHEI]I ownel

Clinics ond Diagnosis Centers Are mel
colleges: the pumber of medical colleges il
establishment and Tunning or npcr:l.lmnnl

Allepathic, Ayurvedic, Unani, Homeopalhic
can also be atinched topether 10 boost the l:l!1|1:|:|‘1 and |
reduce the recovery perind and ineredse {he quality nf fi
o further research for collaborative yreatment for variol
stydies like. Allopathic, Ayurveda, Unani, Hameopathy
development of new hyhrid mode of treatment which may mﬁ'}J
of medical services and (ime required for the cecovery from diseascs.

As @ result of such conversions; the present gxisting p
resources of scattered hospitals and diagnosis ceniers will be brought topether to convert

these different hospitals, clinics and diagnosis centers into the medical colleges cum

research centers.
t can iake initiative by enaciment of special regulalory

For doing so, povermnmen
for the same or by launching a special scheme for the same or

lso be taken by the charilable organizations or private

sector just like coming together and be a bigger and stronger medical and healthcare
uting co-pperative movement in medical sector oF

service provider, (Just like exec
application of self-help group models by different medical service providers like

hospitals, Diagnosis Centers, etc in the medical sector)
Central Government and / or State Government and / or Local Governments like

Zilha !’Brishads and / or any other Charitable Foundations and {or Major Educational
Such?tles and / or Co-operative and / or Commercial Houses and / or an Association of
Medical Practitioners can start such Pilot Projects of bringing all nearby Medical and
I-Ilea!lh::fut Service Providers together and merge their hospitals, Clinics medical,
diagnosis and healthcarc service centers; to convert them into the muh’iﬂi ecialt
Hospital Cum Medical College / University. N }I
mmwﬂi \atrz know, the Ie::pensts.ﬁ:r I:r::iltmj:nt in medical colleges arc very low ns
-y sn rﬂ ]Il]'ﬂﬁ:i ariented privale hospitals, because in medical college cum
e T:c ) :hi ;w::z prctw]:d-:rs et rjm cost I.ahnr in the form of trainee medical students and
Maost |;!‘ the huspini;?v.:}lhir:;u:;l:nmif 't“"hﬂf‘diﬂgﬂﬂﬂii e
far:.ilitiels, if they are merged tugEIhI;r l:;r zzl:tl ;;Eu-:f;-:ﬁrcd ﬂm‘l e p?j o
This will result into decrease in the medical charges fi i 'mrH dr e b
decrease the adverse economic impact of the . : bir: e petlesite: This,can help 10
medical emergency on the cconomic

and Trust awned hospitals,
converted into the medical
no sulystantial adeitionl

valely pwned
e and

reased wilh
fical services centers like;

| foreign pri
gc:! ‘IHE,L"H
e inc
Al kind of me

hic and Naturopathic
| legal clinical pesearel and irials (o

fie of the patients. I may also lead
¢ diseases from difTerent medical
andd Maturapathy. It may lead 1o
It in o decrease in Lhe eobt

medical service cenlery

hysical and human

and developmental faw
similar type of initiative can 4
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< ation of the affected families. .
o f will not only result in to increase in the number of medical colleges but also
decrease in the cost of medical education in India. In addition to this; as a resull of the
application of |:!1I£: rJr!nmp!e I?f cconomies of large scale: the cost of medical diagnosis and
yeatment in India will drastically decrease, The Bovemment can determine the maximum

rate of charges for the different, medical services, 5o as 1o: the exploitation of the poor
pulation of Tndia can be prevented,

penefits of the above Model of conversign:
A. Benefits to the Medi_tal Service Providers:
1. Entrepreneurial risk will decrease,
2. Less establishment expenditure.
1. More services will attract more customers,
4. less operational and human resourpes costs,
5. Can allocate monev for research and development,
&. Can provide 24 by 7 medical BIMETEENCY services,
7. Diagnosis at a single place with less cost.
8. Increase in the Profit
9. Decrease in the overall risk,
t0. As a major player in the field: can negotiate strongly with other stakeholders,
1. Can treal treatment expenditures as expenditure for CSR.
12. Can develop brand value by offering quality medical services.
3. Service providers will get low-cost labor in the form of trainee medical students and
nurses, which ultimately results in reduction of diagnosis and treatment charges,
I4. Will have new source of income in the form of admission and tuition fees from the
medical and nursing students,
B. Benefits to the Indian poor population:
L. All medical services at one place.
2. Easy and quick diagnosis; as all experts and diagnosis facilities are at one place.
3. 1t will not only result into increase in the number of medical colleges but also decrease
in-the cost of medical education in India.
4. Less diagnosis &treatment costs.
3. Decrease in the recovery period of patients.
6. All kind of charitable and government schemes for medical treatment can be enjoved,
7. Claim for health insurance can be simplified. ;
8. Most importantly the economical exploitation of patients can be prevented. 1
9 It may lead 1o deq,rgju.]}mﬂn[ of mew h}-'b]‘id mode of treatment which may I'ESI_.I“ in o
decrease in the cost of medical services and time required for the recovery from diseases,
10, Stress and depression caused by medical emergency can also be prevented or at least

reduced.

C. Benefits to the Government: 1 o
I. Through THO (after reforms Le. setting up of the IHO: Indian Health Organization)

i ton of the medical policies of
Synchronization of the efforts for the implementa i P
j i i - 1

EOvernment & health missions, reforms in medical education, easy co ordination among

: | IS5N: 2278-5864
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e sovernment, single window system for governien! services o all (e
central %ﬂdhzzmiw sector and medical education, guality healtheare services with 1he
pheEt i itiZens

» costs for the Jndian €1 . _ |
affﬂ;nmm public-private parmership; the quality of medical services and medical
2:1 ca;::m will be enhanced. It will not only result into increasc in the number of medical
u

liezes but also decredss in the cost of medical education in India.
colleg :

3. Increased Revenue.

4, Easy Regulation ot medicfd sector. o

5. Can easily oo-ordinate during the pam:l:mlm situation. _

6. Healthcare Seclor will become self-sufficient and affordable to the .]ndmn population,
7, Tt may lead (0 development of new hybrid mode ?f treatment which may result in 1o
decrease in the cost of medical services and time required for the recovery from diseases.
8. Open new opportunities for the development of new centers for the development of
Hybrid Medical Treatment.

g. Centers for Hybrid and regular clinical rescarch and trials will also increase,

10. Increase in the foreign exchange reserves contributed by offering affordable
and quality medical services to the domestic as well as foreign citizens.

11. Indian medical Industry can be developed to the large extenl by stimulating
collaborative research and development.

12. Decrease in the medical expenditure of the government. -

Challenges:

Application and success of the above Conversion Model is depending upon the
willingness of the Indian government and medical service providers in Indin,

If they are successfully convinced and if their efforts are properly managed; this model
can be a reality in India.

Conclusion:

Mast of the nearby Medical and Healthcare Service Providers can come together and

merpe their clinics, Hospitals, medical, diagnosis and healthcare service centers, to

convert them into the multi-specialty Hospital-Research Centre Cum Medical College to

rl::ke the medical education and medical services affordable for the poor population of
ia.

Suggestion to the Central Government and / or State Government and / or Local
Governments like Zilha Parishads and / or major Educational Societies and [ or anY ather
Charitable Foundations and / or Co-operative and / or Commercial Houses and /ot
Association of Medical Practitioners,

: Above-mentioned agencies separately or collaboratively must start such a Pilot
Projects of bringing all nearby Medical and Healthcare Service Providers together and
merge their clinics, Hospitals, medical, diagnosis and healthcare service centers; 10
““‘“'Ef' them into the multi-specialty Hospital-Research Center cum Medical College on
experimental basis and after successful completion of the project, the same madel can
also be adopteq at State or National Level to make the Medical Service affordable 1o the

poor Indiag population

For doing so, government can take initiative by enactment of special re gulatory
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Scope for Fu riher Resea rch:
Feasibility analysi:s is need to be done to find out the challenges and probabl
r tl1e:1 same m. initiate the pilot project of bringing all nearby Mcdlical an;
Service providers together and merge their clinics, Hospitals, medical,
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Abstract:

Social media marketing is a very important part of the modern world. Through
social media marketing, you can reach people in every corner of the world and keep In
touch with them. The development of technology through social media marketing has
made the job of companies very easy. You can check the results you want immediately.
You can increase the business by advertising on a large scale. Problems of people can be
solved immediately. Through the survey people's problems can be noticed immediately
and those problems can be solved. People can be guided. Social media marketing has
brought people and the world very close. Due to digital marketing the world is getting
closer and the facility you want is instantly available due to digital marketing.

Keywords: Digital Marketing, Social Media Marketing

Introduction:

Social Media Marketing is a popular type of digital markéting that aids
marketers to create a brand image in a powerful and trendy manner Advertisers use
various social media Channels like twitter, linkedIn, Facebook, Youtube.Instagram,
Pinterest, Snap Chat etc. to advertise their products Further there are dynamic blog
groups and discussion forums where two-way communications takes place. These then
percolate on the social network Creating and distributing quality content in a well-
targeted manner on the various social media platforms is the crux of the social media
marketing campaign. Digital Marketing is the marketing of goods and services using
digital technology like the internet It however includes marketing through mobile
phones, digital displays and other techniques using digital technology Digital Marketing
basically refers to advertising and marketing messages that are delivered through digital
channels such as websites, emails, search engines, mobile apps, social media and digital
displays. The different types of Digital Marketing Search Engine Marketing help a
business gain client through advertisements placed on Search Engines such as Google,
Yahoo,l Bing etc. Search Engine Optimization is the way in which search engine
marketing functions. Results can be checked very quickly through the search engine.

The desired information can be found quickly through the search engine. Search Engine

Optimization is an organic method of bringing traffic to your website.
Objectives:

I. To understand the idea of Social Media Marketing.

2. To understand the Challenges of Social media Marketing
3. To understand the Opportunities of Social Media Marketing.

N
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Opportunity: In order to convert this challenge into an opportunity, the first thing to
understand is your target audience. What they are a_nd what df) the}"feSPO“d to. Your
answer to this question will help you recognize which strategies to implement to ensureJ
your social media marketing strategy gets results. |
Not Enough People and Resources: Although today's w:orld belongs to. technologists,
not all people use technology, many people do not have tu?]e to use the mternet: There
are not enough resources to use the internet. Due (0 not haw'ng enough tools and internet
facilities, they cannot take advantage of social media marketing. -
Opportunity: social media Marketing today is the norm. If an orgamz:atlon 'lS not on
social media, it is left out of a huge chunk of the customer/ Prospective client base.
Social media works out to be cheaper than traditional media of advertising. If human
resource is a crunch the best opportunity is to use social influencers, to raise brand
awareness Social influencer selected should be someone who the target audience follows.
In this way you ensure that the message reaches the potential customers. Customers are
also influenced by what the employees have to say about the product and organization.
Thus, when employees share posts, rewet tweets, and comment on any social media
channels where they are active and it automatically promotes the organization's products.
Conclusion: | |

Social media marketing is an electronic medium through which one can reach the
people of the society in a very short time. In today's era of networking, it has become
beneficial for everyone to use social media. Every person is connected to the internet.
Today's young generation cannot live without using the internet. Hence internet has
become an integral part of every person's life today which is why new companies are
seen marketing on social media in a big way. Marketing through social media can
achieve the desired goals. If you want to add customers on a large scale, then there is no
option without social market. Marketing extensively on social media leads to business
expansion. If you want to grow your business, there is no other option than social media
marketing. The marketer uses emails to develop a relationship with the potential
customers. This helps the marketer to generate leads and ensure conversion from
prospect to client. Email marketing is the best way to establish relationships with
prospects at a negligible cost. An organization using email marketing may send
newsletters, announcements event invitations and marketing offers to prospective
customers and existing customers via email. Social media marketing provides the best
way to reach the desired target and reach the desired target through social media

marketing. Social media marketing is a tool that has connected countless people. Today
we see social media marketing being used on a Jar
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K_Ravishankar (2020):

dentified importance of college recruitment tra;
centers in current job market. This research has made arl :ﬁzmuztlelﬂ 1f_'lhnd the r?cm
and campus students’ perspective among the manaf_; r};eir; 51-;1 exam-in . detERT S acting
as bridge between the job finders and employers. Ilt sevaals that Calle ERbene.ﬁ 'S of
campus recruitment and training of students. The resu O ged €CUitmep,
helps to optimize the match number of attractiv and  helps

' ters.

l:f%f;ﬁ?ij;}i:;.CE;)I]IZ)- This study diSCOVErS that India has lacE of suﬁicien.t skilleg
personnel as its existing skill training system does I}Of tﬂfgﬂ.t ¢ casual or informy)
workforce, which constitutes up to 90 per cent of India’s working group. Study s als

finding that the | training offered for employment skills in construction and highlights the
lack oF inclusiveness and poor coordination in the complex federal government structure.

Objectives of the Study: - |
. To identify the perspective of college students for taking higher education.

2. To identify the employment skills college students.

Research Design: | |
The present study is based on conventional sampling method. Data was collecteq

from college students under the jurisdiction of Savitribai Phule Pune University. The
study is use primary data. For obtaining primary data planned questionnaire was used to
collect data. The sample universe is classified on the 3-district jurisdiction of SSPU. Qut

of which 200 questionnaires from the college students. The study applied various
otatistical methods with help of SPSS and excels software tools for framed the objectives.

ning
iters

(0

Data Analysis: o |
The study has collected from college students from 03 districts Pune, Nasik,

Ahmednagar. 200 college students have filled questioner filled. The following are the
details of data collectec_i- _

Basis Respondent
L Ratio
Idale_l%ma]c Ratio 9:11 -
Distract of College | 34:33:33
(Ahmednagar: Nasik: Pune) 3
Course of students 37.5:62.5

Non-Professional: Professional
Area of College

| (Rural: Tribal: Urban) 31.5:3.5:45
Course completion status
Completed: Ongoing | 73:27
Table. 1

ﬁ
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& Purpose of College Education I

- = ToGetJob |

14%

wToStart
Business

w Onlyfor
Knowledge

m NoPurpose

Figure. 1

Above figure shows that 60% s:tudcnts has main objective to “to get
JnhE111plt1}‘l11f:IIl". 229, students has objective to “To Slﬂl‘t' own business or
Emr.;prcncur“ and 14% students has purpose of college education is “only to get
owledge and 4% students have no any clear purpose for there taking admission to
ollege education.

secondly students have asked question to review about potentials they seen In
heir college course for getting job. So as per observation stated in figure no. 2 shows
hat nearly $3% student has confident about their college education program in obtain the
ob. 11% students are degree about the potentials of their college education to getting

ob. And 4% students are neutral about course.

College education is enough for

h getting job
11%
4% 2
A Ix
AN, Y mAgree
;.' 1§ i m Neutral
\ §595 " = Disagree

Figure.2

i has bflbo?e both figures have proven the objective | that
e to get job. With this more students are confident a
E Listed Joumnal ISSN: 22786864




potentials |
Objective 2. To identify the employment skills college students

Qecond main objed tive is that to check the “"‘l"i‘)fuhilily skillg ;
audente So. for this research has asked several questions to college g4,
' ll . : I b .

Do emplovability skifls, Table.2 shows employment skills observatjoy,

pr ——

|
2
—

SATISFA
ORY

SKILL | |

English-speaking

| luently read. write and
speaking Marathi

Skill of Writing Letter
Skill of writing of email

Mathematics knowledge
- up to 10th level

|
Confidence Level to 11 | 24 |50 115
face Interviews
Table 2: Employability skills of students
In this table shows more of students are find them bad or satisfact
employability skills. More of students are very good in Marathij language

observation shows there is lack of employability skills amongst colle
various factors.

Ol'y l'&ng fnr
nly So abﬂ‘fe

Conclusions:

From above study it finds that college students are more dependable u
education for finding appropriate job. But still, they do not have
employability skills. That why to rectifying this situation college has to take
for placement of students. And according to this developed and ench
employability skills. College students have also should taken more efforts for rectifyino
their employability skills. So researcher lastly occlude that college students are highl;

prospective about their college degree and education, so college should strengthen their
placement activity.
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il MSSIDC, SICOM, and MSFCs is very importy
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] T Maharashtra has always been at the f“fﬂﬁﬂn:t?“?;gng up Industriss in
u
) ¢ independence. Today Maharashira leads in chemicy quﬁs&ue; ,;S;“]DEM
Products,

roleum products te:m[na‘:, Iszj:l machinery and equipment industries, Maharash
L counts o ].ﬁ%‘ of India's investment in industries and 21% of its waorkfi -
Govemment of India has started the scheme Startup Indis; Stand up India 1o pmvidec:::.
enployment apportunities to the :.ruutl_1 of the country, This paper covers the menﬁ::
£ enreprENEur’s development and instuitions assistant in sefting up Industrial and
pusiness units in Maharashtra.
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[ptroduction:
Entrepreneurship has now attracted much public interest since it focuses on

adusirial growth. It has been receiving the dttention of the planners, policy-makers,
acial workers, economists, industrialists, financial institutions, administrators, and
swadernicians. With the increasing problem of unemployment, it is necessary that the
youth should take up self-employment or career in entrepreneurship. The common belief
is that an entrepreneur is born and not made, But by giving the right type of training,
fllw-up  support and  assistance, one can develop an  entreprencur,
Starting a business unit requires various resources and facilities. In order to start
sy economic activity, a minimum level of prior built-up infrastructural facilities is
eeded. The financial assistance and concessions cannot adequately compensate for the
deficiencies of infrastructure as roads, electricity, power, water supply, health, transport
nd communication, This is one of the reasons that Industries have not developed in
backward areqs in spite of government financial assistance and1cnn-n¢551unﬁ. Mow ::1 :i:::':
ety Central and State institutions have come forward to assist Rl cotrepree ent
his regard, Availability of the institutional support helps to make economie daia
Mg Conducive 14 Eﬂ[‘rgprgnguﬁ'_
Researeh Methodology:
- The present paper aims at studying the
Ment of Maharashtra for the entrepreneurs

support provided by the

institutional
institution fate, It also

hip development in the s
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discusses the problem and prospect of the institutional support by the government tp
accelerate the further entrepreneurship development cfforts. The paper is based on the
data obtained from secondary sources like books, journals, government publications,
various websites elc,

The main objective of this paper is to [ocus on:

1. To study the definition of the term entreprencurship.

2, Studying useful things to become an entrepreneur.

3. To study the Institutions assisting in setting up industrial development in Maharashtra.
4. To study Start Up...Stand Up India scheme of Government of India

Importance of this paper is:

1. India's youth population will provide guidance to budding entrepreneurs.

2. To inform about various schemes of Govt.

3. To provide information on institutions that assist in entrepreneurship development.

4. To inspire new entreprensurs.

Institutional Support to Entreprencurs:
Maharashtra state has always been at the forefront in the in the industrial

development since independence. Today it accounts for 16% of India’s total Industrial
investment and 21% of the workforce for the entrepreneurship development the
government has established many independent and special institutions at the state level.
Some of the major government agencies supporting 1o entrepreneurship development
explained below in brief.

1. Maharashira Industrial Development Corporation (M. I. D. C.)

This organization was established in 1962 to establish industries across the state. The
main task of this organization is to plan the industrial estates. The main objective of this
organization is to decentralize industries, find potential arcas for industrial growth and
develop estates in industrial plots, providing water, electricity, roads, sewage system and
many other facilities. Govt. of Maharashtra implement various industries policies and
incentives to increase the flow of industrial investment, Promote MSMEs, create
employment and promete regionally balanced, environmentally sustainable inclusive
industrial growth.

2. Maharashtra Small Scale Industries Development Corporation [M. 8. §. LD.C]
This organization was established on October 19, 1962 to provide all-round assistance 10
small seale industries in Maharashtra, This organization mainly provides raw materials 10
the small-scale industries, providing services to them for sale, access to forgign markels
etc. works the small-scale industries who need raw materials including iron, steel,
furnace oil and many other items at government rates can apply and register with this
nrganlzatmn,

3. State Industrial Investment Corporation of Maharashtra [SICOM)|

This crganization was established in 1966 to decentralize industries. SICOM's mission 15
to encourage and provide all kinds of assistance to small, medium and large enterprises
in backward areas. The organization spends 75 percent of the total cost for conducting

the feasibility study. Provides long term loans on immovable and movable assets.
4. Maharashtra State Financial Corporation [MSFC|
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. ipution WS est?lnhﬁslhed in 1962 under the State Finane
fhe ! g6, the organization has been working for haru::a
:T.ill'-_-':‘: i of Goa, Daman and Diu, Thisg OrERn brmet aharash
]’n:ﬂ'lln;demur for purchase of land, construction
it EP“.U;ILEHE‘I}' supplier undertakes (g pay the

= 5 the interest rate of this institigy, ;
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il he frst two years of loan repayment js eXempled, this iy
i ituti

sl pterPrses. .
. Mah!rﬂ!htr‘ﬂ Industrial ﬂ!lﬂ T'!flzhnital Consultancy IMITCON
. arganization was established in 1982 15 gyige ;- el |
Tl 1t Provides all kinds of guidance for setting up of 5 .":5 uf_all levels, large and
sn:j:rﬁ:-.J and similar services 10 the existing indusyic func; Jfadustrles, Providing market
fl:dusrﬁﬁ and bringing them back to health apq rmr_ Cir growth, t?:uidjng the sick
i : ; A ME on electronics, plastice o
auction and cement industries etc, » plastics, il
,;_Malmrﬂshtra Agro-Farming Corporation Limite
This organization is established mainly for the
pigzery and agro products. This organization alsg
vegetables etc.
7. Agro Industries Development Corporation [Miﬂ.l.]}‘t,]
it was established in 1965 to modernize ang promote the
sericulture related industries. This organization works for t
fodder &tc.
8, Maharashtra State Textile Corporation
This organization undertakes rehabilitation of sick private textile mills. Similarly, the
erganization also takes the initiative in setting up new textile mills in the tooperative
SEC10T. '
9. Maharashtra State Power loom Corporation
This agency aims to promote the overall growth of the handloom industry. It helps both
cooperatives as well as private sector enterprises,
I0. Maharashtra State Handloom Corporation
This organization aims to promote handloom industries in cooperative and private sector,
IT. Maharashtra Industrial and Oil Seeds Corporation-
The organization is engaged in the development of oil and other products extracted from
cotton seeds, vegetable seeds and similar products.
12 Fisheries Development Corporation
liaims to develop fisheries and allied products.
13. Maharashtra Electronics Corporation :
 Itis specially established to accelerate the growth and development of electronic
dustry in the state.
4. Start Up... Stand Up India
The Government of India has initiated '
India, Stand Up Tndia to provide new employment opportunit
Me, new entrepreneurs will get financial help from

half of the
I'naliﬂna]i:e.ud banks
on has benefited the

d [MAFCO)

use of mechanization in
he growth of fertilizers,

the innovative schemes like Start Up
igs to the vouth. In this

banks. The innovative
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. 1 ; heme is implanted throy
entreprencurs con start their business in mnr:::s. fﬂd:.;;::t:r:s 2ty {n]F'C} g tﬁt
all nationalized banks across the country ]?' _15 a : treprenears in the state

has benefited large number of first-generation innovative entrep '
ﬂllh#n'llt:;:::i:::: f;ﬁ:j:ii:;:siﬂn it is clear that the State Government has E_Fﬂduﬂ”?'
set up several {nstitutions ond creates to support 5"”“_“ entreprencurs ta E’m.lm“_'h their
business units across the state. The facilities and sl rendered by ﬂ-'lﬂs't institutions
and centers include all the supporl lo enirepreneurs in respect UF PIF’"L"‘:'JE":t approvals,
construction of infrastructure, distribution of raw materials, provision of machinery,
reservation of industrial products for small scale units, consultancy, Zuidance, training
services, undertaking industrial potential surveys, conducting entrepreneurship
development programs efc.

The achievements of the government in developing industrial sector in the state
can be highlighted by explaining one of the major agencies in providing required basie
mdustrial infrastructure all over the state. The MIDC has so far developed about 300
major and mini-industrial estates across the state, spread over mare than 60000 hectors of
land and has been successfully in establishing
district. 1t has also develop five star industrial estates in nine centers across the state.
About 50000 industrial units are in operation in the industrial estates 50 far, No doubt
there are cerain deficiencies and limitations in the OTganization, management and
functioning of all these suppartive institutions. What the government should attempt
now is Lo remove deficiencies, strengthening financial resources, bring an effective

coordination, give them autonomy lanning and implementation of
Enlrepreneur’s developments efforts, ew and evaluation of industrial

Falicr,_iﬂduﬁlriﬂ[ problems, ex Cessary to accelerate the further
industrial growth and developm
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Ahstrnﬂ:

Basic abjective of this paper is to investigate
corporate social responsibility, In this PADEE W v gﬂ?nlmﬂl
P'm'mm.m m.td Primi.PTES of CSR for understanding the impieai h: o nniif:y,
in organizations. This research paper is focuseq - ::‘IE ﬂtlﬂj}ﬂ-'l'.'lf CEI;R practice
company and Society and also study the duties and responsibilities refmmnsmgI -
employees, customers, stakeholders, community and Society. of company towards

-

of understanding of

[ntroduction:

, Corporate Em?tai responsibility is a concept has become most important in
husme_s;s as well as corporate world and communities. Every company has a policy
regarding CSK and have to produce detailed report annually as its activities, To
maximize shared value among the sharcholders, organizations, employees, stakeholders
and customers is a primary objective of CSR. CSR is very important for sustainable
development of all stakeholders. CSR is useful to companies for enhancing their
development. [t also assists (o maintaining strong relationship with seciety.
Objectives:

. To understand the concept of CSR and its principles, policies and provisions.

2. To study the applicability of CSR provisions.

3. 1o identifying ways of planning and organizing CSR activities. _ o
4. To disclose the schedule VII Mandates expenditure provisions for various activities

Research methodology: |
In this research paper data is collected from semndzjry .snun[:E:;“TIE::
research paper is prepared by collecting secondary datd and analyzing

conclusions.
Definition: : . the relationship
: nsibilty is conoerned with 10 VY 0 i
Corporate social respo ciety. CSR studies the relarions’
ments End 50 ingl‘i‘[”ﬂ““ ILH'I-‘E”S duiies

between companies, industries, govern
between a corporation and its stakeholde
ind responsibilities regarding its activ
Objective is to bring about maximization . ly appro
April, 2014 India is becoming the first nation 13 making compt

' 2
i ; anies its net pro
rﬂpﬂnmhmt:,-_ As per section 135 of [:ﬂmpm SF‘Eﬂd at least 2% of 1

“ompanies on their turnover and profiiabilis ibility
Ffﬁ[‘;adh—lg 3 years on EE“-F"][HIE Sﬂciﬂ[ I'EEPDHSESD':{E
Applicability the provisions under COPORE > " ¢ 1o fram

There is a certain compulsion o0

- gial

mpany is a 50 ; iety. lis

r5 e Pards the communiy and Sociel) i
i WO and common good. On 18

ved corporate social
Jsions for

fit for the

,ggp::rlﬁl'hﬂm': = 2 CSR commites,
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If Company having T allowing during previous 1'1nnnc.iullg.-'eﬂr -

1. Wet worth / Net income of rupees 500 crores.

7 Sales / Tumover of rupecs 1000 crores. ) e
s Initiatives of Corporate Social Responsibility;

3, Net profit of Tupees 5 CTOFES OF MOFE. : e i
1 s T . o i
Envirenment responsibility - The basic objective nt‘-:.n‘-'lmﬂTLl‘ﬂ_ responsi tft Yy I8 to
; faa and optimum use of n
minimize pollutions and emissions of green house gases and optl atural

resOLICes,

Human rights responsibility-It aims at o p
practices.

Philanthropic responsibility- 1t includes Charity
activities, support to health initiatives, donations efic.
Beonomical responsibility- It aims at to improving th
participating in sustainable operations.

Advantages of CSR for Business:

. To build healthy relationship with society.

7. Better brand recognizing and Greater ability to attract
Increased the business goodwill and reputation into society.

roviding fair labor practices and fair-trade
such as funding to educational

¢ firm’s business activities while

[==]

talent and retain staff,

3
4. Tncreased sales and customer loyalty,
5. To minimize Operational costs of business.
6. CSR assists to achieve organizational growth and simplify to mobilize capital.
Principles of Corporate Social Responsibility:
1. Sustainability:

Stainability therefore implies that society must use no more of a resource than
can be regenerated.
2. Accountability:

The principal of accountability deals with the responsibility of an
organization for all those activities that influence the external environment. According to
this principle an organization must be accountable to its employees and society members
in addition to earn profits for its stakeholders.

3) Transparency:

Transparency is an important principle of CSR. Transparency deals with a
areater honesty, openness and truth that are implied in CSR. Transparency helps to
reflect an accountability and responsibility again virtues relevant for CSR. Transparency
assists Lo an increasing employee’s involvement, enhanced member service, clear and
effective leadership, less barriers to innovation etc.

Activities not covered in CSR:

1. Activities are performed in general and day to day business,

2. Activities are performed outside of country.

3, Activities those are only benefited to business employees and their families.

4, Contribution of any amount to any political parties shall not be included in CSR
activities.

5. Activities not mentioned in schedule VII of companies act 2013

6. Activities engaged for events like marathons, awards, charity, ac-l‘-rartisam aif

m
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onsorships of television program eqe. wouldn’t included iy P
sehedule VL Mandates expenditure for follgyin e penses,

) Rural development !smj-:-:t:‘: Em_rl Slum Areg I]avulnpmgm.
) promoting an effective education ang employabi
women, efderly persons elc,

3) To introducing measures for 111[nimi:¢[ng inequalities in back ward
4) To promote gender equality and strengthening Womey, '
5) To ensure environmentally sustainable development,
quality and standard of soil, air and water,

6) Ta pmnm.tf: and develop sports sectors of a country by providing effective and quality
raining sessions.

Effects of non compliance with CSR Provisions:

If any organization fails to spend such amount, the board of directors should
have mentioned in their reports, the actual reason for not spending the amount. If any
organization doesn't explain the reasons in board’s report, the company is liable to be get
punishable under section 134 of company act 2013.

Conclusion:

From this research paper we came to know that the concept of CSK and its
applicability provisions. In the rest of this paper we studied the aspects of CSR and the
actual implementation of CSR in business. In the research it was found that although
Organizations largely acknowledge social responsibility.
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Abstract: -

Aim of this research is tg understang
impact on Indian consumer. Thig purely b
analysis. in this study mainly focuses on

media marketing, For the said study | used all secondary data sources such bi
<h as publish

mformation and websites Through thi
. sstudy [w c
of the fundamentals and scope of socig] madi:;; 25 able to gain a better understanding

T 3 ¥
e Ll:fmr:uh from is s]::emﬁc study shown that socigl media marketing is most
P resent marketing scenario it also provides great opportunities in future

Keywords: Social-Media, Social Media Advertising, Social Media Marketing, SMM
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Introduction:
Marketing has become an integral part of the business management system, It
helps to develop societies and promote economic growth, With its ability to identify
customer needs and preferences, marketing can help businesses to stay shead of their
competition and excel in their respective industries. By utilizing the latest technologies
like AI, machine learning, and big data analytics, marketers can gain insights into
customer behavior and trends that can be used to create effective strategies for increasing
sales and profitability. As a result, marketing has become recognized a5 a dominant
branch of business management that contributes significantly to the success of
any organization, The internet and social media have become an intcg}*al part of our
lives, with businesses increasingly relying on these platforms for T"Erke.tmg ﬂnld markFt
research, Abstract World is all about exploring the different ways in which sn::m:l media
can be utilized to benefit businesses, from creating content strategies [o Iever:lgfng_ d;?:
analysis. We'll look at how businesses are using ﬂlflﬂﬁﬂ P'Fifﬂ*"f‘ﬁ to reach their Tﬂl'gl
' i ial risks associated with uging them. With the help
audience, as well as discuss the pmenfm e o b
of our experts, we'll explore how businesses can u

sla etition. ; : Aeaiit 1 has become
Y ahead of the EDH?P‘ the use of social media as a ]'I'Iﬂl]-:l‘.‘*[ll'l.gjr oo = A
In today's digital age, ecach out [0 potential customers an

; i tor , :
increasingly important. It 15 80 effective '-'-'ill}f rovides businesses with the opportunity
build relationships with them. Soclal media also way than traditional

to sh ine
oW i 1 g more engaging
case their products and services In

. in. business

. i social media, i

Sbkatng rndtol f E2 ch‘]1EEmna]rnwing (hem (o better understand their need
audien

resohates with their target o up o dote
preferences. Additionally, it helps companies Sty

s can create content that
5 and

|
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Literature Review: 1 - . _
My resenrchers and authors  define ShiM (social media ““”kﬂilng} i

nt ways, They provide various aspec of socinl media ntur'r:uling, in their study,
According I;:1 Durkin (2013} imternet beepme 1he :nl.n::t ui‘[m:!wu tool of r|:1minr1.ship
marketing in fufure 0F 8 SIME Wiy according 1o T'unlmul und_ Fooh (2012) 5.?}.,-1 dircctly
focuses on viml communication among the general public with the help of intemet ang
zocial metwork. Also. kim and Ko (2012) deline in their study that SMM i= empathy
1 communication aspect of marketing For now generation and young peaple,

diftere

driver
Objective of Study:

1. To study scope of social media marketing

3. To study challenges before social medin marketing

3. To study current scenario of social media users in India,

Research methodology:
The recent reseprch study has been focusing on secondary data which s

available in published sources such as books and data available on various websites, This
data can be used to gain insights into the current state of a particular field or to identify
trends that are taking place. By using this secondary data, the research study seeks to
understand the data pertaining to the above objectives, as well as review the literature on
the topic concerned. By looking at existing research and collecting new data, this study
will provide valuable insight inte the current state of knowledge regarding this topic,
Additionally, it will provide a platform for further exploration and research in this field,
Data Analysis:

Scope of social media marketing:
The future of social media marketing in India is looking very bright. With the

rise of Artificial Intelligence (Al) and its importance in the country, there are many
opportunities for businesses to leverage social media platforms for marketing and
reaching out to their target audience. Al has enabled businesses to automate processes,
track user data, and analyze user behavior to create better strategies that can help them
gain more visibility and reach more potential customers. As a result, businesses are now
able to create more effective campaigns that are tailored towards the needs of their target
audience. This has made social media marketing an integral part of any business' digital
strategy in India.

Challenges before Social media marketing-

Social media marketing can be a powerful tool for businesses, but it also has its
own challenges. From identifying the right platform to lack of connection across
departments, managing an effective social media strategy can be difficult. Social media
marketing can be a daunting prospect for those unfamiliar with its challenges. It 18
important to understand the difficulties of social media marketing, so that you can befter
plan and execute your campaigns. With a clear understanding of the obstacles that come
with social media marketing, an effective strategy for success is created.

Social Network user Indian Population from 2015 to 2020, with estimate until 2025
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Year _i-r_smﬂ_l:-'_-_-_-:rmmwr
2015 19.13 25
2016 22.908;
2017 20.4 9 94
2018 3544 %
2019 46.44 %
2020 5044
2021 54.58 %
3073 SB31 %
2023 61.66 %
2024 64.68 %
2025 67.40 %
Table 1.1

From the above mentioned table as we observed from year 2015to year 2025
social media users data given as par our objective no we draw a simple chart- on that
basis we clearly justify the objective no 3. We identify that year-by-year total parentage
of population use social media and social network Increase frequently. As par the data
and observations we concluded that in future social media marketing capture wider arca

of marketing strategy as we on the basis of above chart the picture is clearer for us that

generation to generation India marketing Aqua large space in the area of marketing and it

also impact on customer base of market.
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27,00, 29.49%, 3544% .46.44%, 50.44 %,SJ-SE“J‘EI S8.51% 1:e3pm:tively from the
Above data we mnotice clearly says that social media ‘?“d social network users are
increased. And we have great future of social media in India o

Source - https:.".-’wWw-sl:aI.isl:l.cn:rm."smtisticsfldl]?-lﬁnll}fsham-nf-mdmn-pupu]{lliun-using_-
social-networks/

Conclusions:

In today's reset market, it is essential to have a strong social media presence to
maximize once’ brand's potential. With the current shift to online marketing and the
surging demand for creative content, it's becoming increasingly difficult for marketers to
stay on top of all the social media platforms, technologies, and trends. That's why need
created a comprehensive social media marketing platform that provides users with all the
tools they need to stay ahead of the competition. Our platform must be olfers real-time
analytics, Al-powered content creation, and automated workflow management to
streamline and optimize every aspect of your social media presence. But at (he same time

we notice that not every type of market accept this marketing platform also need more
knowledge and awareness about such content.
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Abstract: T
Afier the privatization, liberalization and globalization systems adopted sjpe

1901, the Indian banking sector has been using new and modem techniques on 5 barae
scale. This modem e-banking technology has been very useful in the development zg
expansion of banks in India as well as to face the competition. E-banking technology
includes ATM, telebanking, mobile banking and RTGS etc. This technology saves the |
time as well as it also helps for huge saving in labor and cost,
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Introduction:

21" century is known as the age of modern technology. After the globalization
of 1991 meny new changes took place in all fields. The banking sector is no exception 0
the usc of new technologies on a Jarge scale. In terms of development, banking busin:s:
needs Lo be dynamic. And this dynamism can come from the use of technology. ThiS B
where the concept of e-banking came to light. Electronic banking is also known I:r:-'_snm:
other names also known ag internet banking, online banking, e-banking, web banking &
virtual banking. With the help of e-banking, a customer can do his bank account f
online transactions through a computer or mobile phone. To use of electronic hﬂ“t-mg;
one needs to have a bank accgung and an internet connection. E-banking includes e
Hﬁﬁ. o bﬂﬂk_ing services and lransactions through electronic means such a8 EIHETan
banking, makil banking, telebanking, ATMs, debit cards and credit cards. 50 W

avail these services without gqi
1 E0INg to the
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000 per month was high as compared o other income sroups, It was shown that it
algo depends on the size of family. Gender is the crucial issue for the aceeptance of
internet bamking.

& Gupta & Mishra (20120 examined the new emerging trends of E-banking in Indian
banking industry. The study found that there are many challenges faced v banks in E-
banking and there are many opporunities available with the banks. It concluded that
Panking sector will need to master a new business model by building management and
customer services. It also suggested that banks should contribute imensive efforts to
render batter services to their customars,

4. Chavan (2013} described the benefits and challenges of Internet banking in an
emerging economy. It observed that enline banking is now replacing the traditional
banking practice. It showed that online banking has 4 lot of benefits which add value to
customer’s satisfaction in terms of better quality of service offerings and at the same time
enable the banks gain advantage over the competitors, It also discussed some challenges
1 an fl'[l.lfl."'z"_ll'l.g SOOMamY.

I. Trivedi & Patel (2014) analyzed the problems faced by customers while using e-
banking facilities in Indiz. It observed thar most of the customers know about the e-
banking services offered by their bank. The study found that there is a significant
difference amongst ditferent problems identified while using e-banking services. It also
found that some problems affect more and some problems atfect less in use of banking
services. It concluded that all the reasens are not equally responsible for not using e-
banking services.

Objectives:

I. To study the concepts of e-banking

2. To know the e-banking services provided to the customers

3. To study the various benefits of e-banking

Research Method:

The main source of data collection in this research paper is the secondary data,
The available information on e-banking has been extensively used 1o complete the
research report. All the available Journals, Related books, Web, Aricles. Publish and
unpublished information and Papers provided necessary information to the finalize the
research paper.

What is e-banking?

E-Banking means 'Electronic Banking' E-banking is the banking business done
by using electronic means. When advanced information technology tools are used in the
service delivery system, it is called e-banking. Transactions like account enquiry,
pavment, withdrwal, ransfer of funds ete. Due to e-banking customers do not need 1o
20 to the bank every time. Customers can also transact from home or office through
computer.

E-backing services:
L ATM:
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ATM is a computerized machine that Nl .me FHlo Withdray
fram his account anytime without any hurnan intervenizon, peaple consider this Miachip,
wiomatic teller machine) as any time money machine. The ATM is connecteq
E_-?J:.:‘:a:azﬁ bank account via telephone. Along with this card, a coded secret i
siven 1o the customer by the bank to verify the identity of the t’.‘uﬁtume.r, It is Calleg
;r:r-sanal Identification Number (PIN). The ATM mmqietes the transaction only if the
ATM card inserted in the machine and the corresponding PIN match. Bank CUstomers
can check account balance, withdraw money, pay money through ATM machine,
1. Credit Card:

A eredit card is a type of payment card issued by a bank, so that the cardhglge
can pay his debts by taking money from the issuing bank. A credit card quickly peys off
all of these payments to the payer on a fixed day of the month in one compact manthly

bill. The card holder is given an interest-free term to pay this bill. 1f this bill is not paid

on lime, then interest is charged on the amount of the bill,
3. Dehit Card:

Using a debit card reduces your account balance. A debit card is a facility provided
By a bank to its customer to yse the amount in their bank account.

4. RTGS: The next system of core bank is RTGS stands for Real Time Cross Settlement
which is a system in which money is transferred from cne bank to another without any
deliy Can be ransferred. OF course, money transfer through RTGS system is possibl
enly in the case of bank branches, Branches which are linked under core banking. A3
this state-of-the-art facility is now available ta private as well as nationalized hanks &

well as rural regional banks and cooperative banks, all the banks are making the sy
of funds of their customers very easy,

a. Mahile hrnnik‘mu-. The facility that allows customers to do transactions in banks
through mabile phones is ealled mobite

. banking or SMS banking because in this il
lrrm?r-mmm are dane: with the help of s, Banks generally do not charge for 1
Peily. However, they charpe 5 smal amount for SMS. Banks usually have a currett &
fixed deposiy account fio X J e
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: W
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2, Internet banking is easy and convenient to open and use. Any person can easily
transact on his account sitting at office or at home.

. Banks n the country do nol charge any kind of separate charges for providing e-
hanking services lo customers, so customers can easily and convenicntly do
transactions on their accounts without going to the bank.

4. Due to the service of e-banking, the customer of the bank can view the transactions on

lis account on his computer or mobile, thus it savings time, labor and cost.

5. The customer of the bank can transfer the money in the account to another bank

account by giving an instruction to the bank through e-mail. Using banking, the

customer can pay the amount of electricity bill insurance installments, loan
installment, telephone bill etc.

Conclusion:

In reality, considering the e-banking service facilities and their benefits, it can
be seen how benehicial e-banking is for us. More information about e-banking is given
in detail to the customer in their bank and this service is completely free. Many banks
now accept liability if one of their online banking accounts is misused, This modern
technology in the banking sector has helped to bring a new revolution in the banking
sector, :
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