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Prof. Onkarnath Ramkisan Bihani
M. Com., M.Phil.,
C.D. Jain College of Commerce Shrirampur, Dist. Ahmednagar. |
Prof. Onkarmath Ramkisan Bihani is having first class throughout his
academic career. His teaching experience covers a span of 20 years for the
under and post graduate classes.He is working as Associate Professor in
C.D.Jain College of Commerce Shrirampur, Ahmednagar. He has contributed
several research article and research paper in various National and
International Research Journals. He has chaired several national and state
level seminars. He has delivered several keynote. He has published several
books in commerce. Heis a very popularamong the students and staff.

Prin. Dr. R.M. Misal
M.Com., M.Phil. & Ph.D. A
He is a very popular teacher in Accountancy, Auditing, Cost and Works "
Accounting. He has 35 years rich experience of teaching at undergraduate and
Post-graduate courses. He is a Principal at Annasaheb Magar Mahavidyalaya,
Hadapsar, Pune 28. He served on number of committees of University of Pune
as Chairman and Member. He is having excellent academic and Administration
career since 1979. He has contributed several research article and research -
paper in various National and International Research Journals. He is a very |
popularamong the students and staff.

Prof. Dr. Sukhdeo Rakhmaji Bakhale -
M. Com., D.H.E. M.Phil., Ph. D. : '
C.D. Jain College of Commerce Shrirampur, Dist. Ahmednagar. [ _
Dr. S.R. Bakhale is having first class throughout his academic career. His |
teaching experience covers a span of 25 years for the under and post graduate
‘classes.He is working as Associate Professor in C.D.Jain College of Commerce |
Shrirampur, Ahmednagar . He has contributed several research article and;
research paper in various National and International Research Journals. He has |
chaired several national and state level seminars. He has delivered several:
keynote. He has published several books in commerce. He is a very popularu"
among the students and staff.
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Marketing and Salesmanship

[Fundamentals. of Marketing]

No.

Topic

Periods

Basics of Marketing : .

1.1) Market - Marketing — Introduction, Meaning,
Definition, Scope, Types and Significance.

1.2) Marketing Management - Introduction, Meaning,
Definition, Scope and Significance.

13) Functions of Marketing — Basic Functions,
Functions of Exchanges, and Subsidiary
Functions.

1.4) Marketing Mix - Iniroduction, Meaning, Definition,
Scope, and Significance.

Marketing Environment :

2.1) Introduction - Definition and Nature.

22) Factors Constituting Marketing Environment.
2.3) Micro and Macro Environment.

24) Impact of Marketing Environment on Marketing
' Decisions.

——




. | Buyer Behaviour and Market Segmentation :

31) Introduction ~ Meaning, Definition, Scope and
Significance of Buyer Behavior. .

3.2) Deteminants of Buyer Behaviour, Stages of Buyer
Behaviour - Buying Process.. '

:_3;3) Introduction, Meaning, Importance of Market
Segmentation.

3.4)‘ Bases for Segmentation — Qualities of Good
Segmentation,

6.2) Factoré Affecting Market Promotion Mix

6.3) Advertisement and sales Promotion — Meaning

and Definition. Means and Methods of Sales
Promotion. ,

6.4) Advértising Meaning and Goals - Advertising

Media—- Meaning, Types, Advantages and
Limitations. ’ :

Product and Pricing Decision :
4.1)

. Concept of Product - Product Classification.
4.2)

Factors Considered For Product Management -
Role of Product Manager.

Factors Affecting Pricing Decisions —
Objectives.

43). Pricing

4.4) Pricing and Product Life Cycle —Pricing Methods. .

Rural Marketing :

7.1) " Introduction — Meaning - Definition — Features —
Importance — '

7.2) Rural Marketing Mix — lmpoﬂance, Elemepts.
Scope

1 7-3) Present Scenario of FIural.Mal:ket-
7.4) . Problems And Challenges of Rural Market —

Total

@cond, Tem

Logistics and Supply Chain Managemént :

5.1) Intreduction ~ Definition — Objectives —
- Significance ‘

$.2) Market Logistics Decisions — Channel Structyre
5.3) ' Designing Distribution Channels,
5.4) Types of Marketing Channgls,

Market Promotion Mix ; ‘

Scopeand

"1 6.1) Promotion Mix -
Significance,

Meaning, Scope ang

Services Marketing :

8.1) Introduction - Meaning - Definition — Features -
Importance of Services — Significance of Services
in Marketing.

8.2) Classification of Services — Marketing of Industrial
Goods Services, Marketing of Consumer Goods
Services. .

8.3) Marketing Mix for Services

'84) Services Marketing And Economy - Scope of
Services Marketing in Generation of Job

Opportunity, Role of Services in Economy,
Services Quality. '
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